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FINA3001: Personal Financial Planning 

Course Overview 
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Personal Financial Planning is one of the most significant factors in our lives. It is essential 
that funds are available as and when required at various stages of life. Unavailability of funds 
at critical stages of our life leads to financial distress and leads to many medical and non
medical problems. There are certain planned and unplanned events in our life. On the one hand, 
education of our children, their marriage, our retirement etc. are some of the planned events of 
our life, but at the same time, some medical urgency, accident or death of an earning member 

might be some unplanned events. Many of these events are beyond our control, but the 
availability of funds can be planned to avoid any financial distress. In other words, we cannot 
stop the rain but can plan for an umbrella. 
This course looks at the many challenges an individual faces in a complex financial 
environment and the rising uncertainties of one's life. It focuses on achieving long-term 
financial comfort of individual and family through goal setting, developing financial and life 

strategies, acquiring personal financial planning knowledge and managing risk throughout 
one's life. 

Course Objectives: 

1. To build students' ability to plan for long-term financial comfort of individual and
family through goal setting, developing financial and life strategies.

2. To provide students with knowledge on terms, techniques to evaluate investment
avenues.

3. To build the skill set of the student to enable them to file their tax returns.

Course Outcome: 

1. Describe the financial planning process and application of time value of money

2. Application of life and non-life insurance products in financial planning

3. Understand the investment avenues and analysis of investment returns

4. Understand the retirement planning and its application

5. Describe and analysis the Tax Planning

Unit 1: Basics of Financial Planning 

Financial Planning Meaning, Need, Objectives, Financial Planning Process, Time Value of 
Money and its application using excel (NP) 

Unit 2: Risk and Insurance Management 
Need for insurance, Requirement of insurance interest, Role of insurance in personal finance, Steps in 
insurance planning, Life and Non-life insurance products, Life insurance needs analysis (NP) 

Unit 3: Investment Products and Measuring Investment Returns 

Investment Products: Small Saving Instruments, Fixed Income Instruments, Alternate 





1 

Introduction to Critical Thinking and Analysis 

Course Type: Faculty Core 

Course Level: 100  

Credits: 4 

Course Code:  

Prerequisite: None 

Course Description 

This course aims to introduce and develop critical thinking skills necessary for the pursuit of 

Humanities and Social Sciences studies. This course dissects the components of arguments 

and helps students to interpret them. This course combines theory and practice aimed at 

developing skills such as active learning and reflection which are crucial competencies for 

independent thinking and learning. Students undertake critical analysis assignments to 

develop key skills in understanding theoretical meaning, logical analysis and reasoning, and 

analytical thinking and developing effective argumentation.The Power of Critical Thinking 

by Lewis Vaughn will be treated as a textbook for the course and relevant portions from the 

book will be referred in the class to substantiate teaching-learning process. 

Course Objectives:  

The course objectives are to: 

1. Inform students of the importance and function of critical thinking.

2. Empower students to identify types of argument and bias within arguments to

evaluate the strength of arguments better.

3. Highlight logical fallacies in moral, political, and scientific arguments.

4. Nurture critical thinking in communication and writing.

Module I: The Basics No of Hours: 13 

The Nature and Importance of Critical Thinking; Arguments and Claims and Explanations; 

Objective Claims and Subjective Judgements; Obstacles to Critical Thinking: Fact and 

Opinion, Power of Self vs Group, Subjective vs Social Relativism. 
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Essential Reading: 

Relevant sections from Lewis Vaughn, The Power of Critical Thinking, Sixth Edition, New 

York and Oxford: Oxford University Press, 2013. 

Learning Outcomes 

Students will be able to: 

1. understand the dynamics of critical thinking;      L2 

2. differentiate arguments from claims; L2 

3. aware of obstacles to critical thinking;          L2 

4. aware of subjective and social relativism; and L2 

5. logically put forward argumentsL3

Pedagogy tools: Blended learning, video lectures, self reading    

Module II:Reason and Reasoning No of Hours: 12 

How to Reason Logically; Reasons for Belief and Doubt; Dealing with Conflicting Claims; 

Experience and Evidence, Premises, Rhetoric and Stereotypes 

Essential Reading: 

Relevant sections from Lewis Vaughn, The Power of Critical Thinking, Sixth Edition, New 

York and Oxford: Oxford University Press, 2013. 

Learning Outcomes 

Students will be: 

1. aware of how to think logically. L2 

2. understand the importance of beliefs and doubts; L2 

3. aware of conflicting claims; L2 

4. aware of fallacies and premises. L2 

Pedagogy tools: Blended learning, video lectures, self reading    

Module III: Arguments No of Hours: 12 

Identifying Arguments- Arguments and Non-Arguments; Deductive &Inductive Reasoning; 

Connectives and Truth Values, Validity. 

Essential Reading: 

Relevant sections from Lewis Vaughn, The Power of Critical Thinking, Sixth Edition, New 

York and Oxford: Oxford University Press, 2013. 

Learning Outcomes 

Students will be able to: 

1. develop a variety of arguments for a given problem; L3 
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2. differentiate arguments from non-arguments; L3 

3. develop skills to identify truth and validating the same; L3 

4. understand the importance both deductive and inducting reasoning. L2

Pedagogy tools: Blended learning, video lectures, self reading    

Module IV: Explanations No of Hours: 12 

Inference to Explanation: Inferences, Consistency, Criteria, Identifying Good Theories; 

Judging Scientific Theories: The Scientific Method, Testing and Judging Theories; Moral 

Premises, Legal Reasoning; Writing with Appropriate Precision (Logical Reasoning)  

Essential Reading: 

Relevant sections from Lewis Vaughn, The Power of Critical Thinking, Sixth Edition, New 

York and Oxford: Oxford University Press, 2013. 

Learning Outcomes:  

Students will be able to: 

1. develop inferences for explanations; L2 

2. aware of theories of consistency and criteria; L2 

3. comprehend how to scientifically test the theories; L2 

4. aware of involvement of moral values in human thinking;    L2

5. develop skills in precision writing.L3

Pedagogy tools: Blended learning, video lectures, self reading    

Module V:Critical Thinking in Humanities and Social Sciences No of Hours: 12 

Culture of Inquisitiveness and Models of Inquiry; Questioning; Interpreting the Text; Schools 

of Interpretation 

Essential Reading: 

Relevant sections from Lewis Vaughn, The Power of Critical Thinking, Sixth Edition, New 

York and Oxford: Oxford University Press, 2013. 

Learning Outcomes 
Students will be able to: 

1. understand the importance of inquiry and inquisitiveness; L2

2. questioning and interpreting the texts; L4 

3. evaluate credibility of sources while put forwarding causal explanations L3 
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Assessment and Evaluation 

Assessment of the course is structured and carried out through using both formative and 

summative assessment methods. The summative will be conducted towards end the of the 

semester for 30%. The formative (70%) will be spread over throughout the semester.  

Formative Assessment Pattern and Evolution 

Mode of Test Number of Tests Marks consideration Total Marks 

Quiz 5 4 x 2.5 10 

Quiz Schedule Quiz 1 Module 1 Quiz may be conducted 

in the middle of the 

module or at the end of 

the module  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test 5 4 x 5 20 

Short Answer Test Schedule Short Answer Test 1 Module 1 Short answer test is 

conducted generally at 

the end of the module Short Answer Test 2 Module 2 

Short Answer Test 3 Module 3 

Short Answer Test 4 Module 4 

Short Answer Test 5 Module 5 

Long Answer Test 3 2 x 20 40 

Long Answer Schedule Long Answer 1 Module 1 and first half of 

Module 2 

The Long answer test is 

conducted after the 

completion of 

mentioned syllabus Long Answer 2 Second half of Module 2 

and Module 3 

Long Answer 3 Modules 4 &5 

Continuous Evaluation 

Total 

70 

External Examination 30 

Total 100 
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Reference Readings: 

Alec Fisher, Critical Thinking: An Introduction Second Edition. Cambridge University Press, 

2001. 

Bradley H. Dowden, Logical Reasoning, California State University, Sacramento, 2019. 

James Shiveley, “Using Internet Primary Sources to Teach Critical Thinking Skills in 

Government, Economics, and Contemporary World Issues’ Libraries Moduleed, 2009. 

John Barell, Developing More Curious Minds, Association for Supervision and Curriculum 

Development, Alexandria, Virginia USA, 2003. 

Lewis Vaughn, The Power of Critical Thinking, Sixth Edition, New York and Oxford: 

Oxford University Press, 2013. 

Madhu Chanda Sen. An Introduction to Critical Thinking. Pearson Publications, 2010. 

Richard Epstein, Critical Thinking. Wadsworth Publishing, 2005. 

S Harding, “Rethinking Standpoint Epistemology: What is Strong Objectivity?”’, in L. Alcoff 

and E. Potter (eds), Feminist Epistemologies, New York: Routledge, 1993. 

Stella Cottrell, Critical Thinking Skills: Developing Effective Analysis and Argument, 

Palgrave, New York, 2005. 

Terence Ball, “History and the Interpretation of Texts”, in Gerald F Gaus and Chandran 

Kukathas, eds, Handbook of Political Theory, Sage Publications, London, pp. 18-30. 

Tom Chatfield, Your Guide to Effective Argument: Successful Analysis & Independent Study, 

Sage, London, 2018. 
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Academic Writing 

Course Type: Faculty Core 

Course Level: 100  

Credits: 4 

Course Code:  

Prerequisite: Critical Thinking and Analysis

Course Description 

This course is designed to help undergraduate students develop skills necessary for writing 

such as argument building, planning structure, addressing the issue and assimilation of 

research. Students will be made to use such skills into building writing assignments of varied 

nature and thus get a chance to develop writing habits for various purposes. This course will 

also train students in ethical aspects of writing. 

Course Objectives 

This course aims to help students to: 

1. Understand and differentiate text and writing types, moods and tones,

2. Critically analyse texts, research and use findings to write and compose essays,

3. Identify and analyse various writing techniques and their functions,

4. Familiarise with conventions of academic writing.

Course Structure 

Module I: Introduction to the Process of writing and Genres   Hours: 13 

Types of Writing - Descriptive, Persuasive, analytical; Mood and tone of Writing; Importance 

of Vocabulary and language; Different purposes and different writings - Report, Proposal, 

Resume, Formal letter. 

Essential Reading 

1) “What is Academic Writing?” By L Lennie Irvin

2) Genres and Special Assignment (Relevant portions) from How to Write Anything by

John J Ruszkiewicz and Jay Dolmage

Learning Outcomes 

After completion of this Module, the student will be able to: 

L T P S J C 
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 Identify and evaluate the mannerism used by the author/writer (tone, argument, 

hedging, symbolism etc.)                                                             L 1 & 2 

 Evaluate, relate and use conventions of academic writing  L 3, 4 & 5 
 

Pedagogy tools: Blended learning, video lectures, self reading and activities such as -Quiz on 

vocabulary, Report writing, Resume building. 

 

Module II: Tools of Writing                                                                     Hours: 12 

Understanding of the topic; Gathering of information and Assimilation; Summary, 

Paraphrase and Notes; Paragraph formation and division; Structuring a write up for essays 

Essential Reading 

1) Pre-writing Activities and Drafting Your Essay from online source by Purdue 

University Writing 

labhttps://owl.purdue.edu/owl/subject_specific_writing/writing_in_literature/writing_

about_fiction/pre_writing.html 

2) Research and Sources (section 35-42) from fromHow to Write Anything by John J 

Ruszkiewicz and Jay Dolmage 

 

Learning Outcomes 

After completion of this Module, the student will be able to: 

 Understand how to plan and execute writing strategies                                 L2 
 Follow different writing conventions and write according to the purpose    L3 & 4 

Pedagogy tools: Blended learning, video lectures, self reading and activities such as Oral 

presentations, Summarizing, Paraphrasing, Note making. 

 

Module III: Writing Essays                                                                         Hours: 12 

How to form essays - Addressing questions, Addressing issues/topics; How to use research - 

other’s work, review, using quotations; Building arguments and points; development and 

linking of sections. 

Essential Reading 

1) Introduction from A Students’ Writing Guide: How to plan and Write Successful 

Essays by Gordon Taylor. 

2) Part 1, 2 & 3 from They Say/ I say by Gerlad Graff and Cathy Birkenstein 

 

Learning Outcomes 

After completion of this Module, the student will be able to: 

about:blank
about:blank
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 Understand structural Modules of essays          L2 
 Ways of assimilating data into writing        L2 & 3 
 Ways of building arguments                        L2 

Pedagogy tools: Blended learning, video lectures, self reading and activities such as writing 

assignments - Essays (from draft to final in 3 stages) 

 

Module IV: Writing a Review                                                                        Hours: 12 

Literature review - commenting on existing literature; Comparative writing - use of multiple 

sources, tracing trajectory of scholarship. 

Essential Reading 

1) Different discipline specific reviews for different programme of students 

 

Learning Outcomes 

After completion of this Module, the student will be able to: 

 Critically reflect upon existing idea                                       L4 
 Use methods of comparison, linking and identification        L3 & 4 
 Contemplate on new ideas                                                      L4 & 5 

 

Pedagogy tools: Blended learning, video lectures, self reading and activities such as Review 

of cinema/ book 

 

Module V: Ethical Aspects of Academic Writing    Hours: 12 

 What is ethical practice?  

 What is plagiarism and how to avoid? 

 

Essential Reading 

Web source: What is Ethical Writing and why is it important, 

https://www.kent.edu/stark/ethical-writing-reliable-sources 

Learning Outcomes 

After completion of this Module, the student will be able to: 
 
 Different aspect of ethical practices such as inclusivity, unbiased nature   L3 
 Acknowledge and cite scholarship used in own writing                              L3 

Pedagogy tools: Blended learning, video lectures, self reading 

 

Assessment and Evaluation 

https://www.kent.edu/stark/ethical-writing-reliable-sources
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Assessment of the course is structured and carried out through using both formative and 

summative assessment methods. The summative will be conducted towards end the of the 

semester for 30%. The formative (70%) will be spread over throughout the semester.  

 

Formative Assessment Pattern and Evolution  

Mode of Test Number of Tests Marks consideration Total Marks 

Quiz 5 4 x 2.5 10 

Quiz Schedule  Quiz 1 Module 1 Quiz may be conducted 

in the middle of the 

module or at the end of 

the module  

 Quiz 2 Module 2 

 Quiz 3 Module 3 

 Quiz 4 Module 4 

 Quiz 5 Module 5 

Short Answer Test 5 4 x 5 20 

Short Answer Test Schedule Short Answer Test 1 Module 1 Short answer test is 

conducted generally at 

the end of the module  Short Answer Test 2 Module 2  

 Short Answer Test 3 Module 3  

 Short Answer Test 4 Module 4  

 Short Answer Test 5 Module 5 

Long Answer Test 3 2 x 20 40 

Long Answer Schedule Long Answer 1 Module 1 and first half of 

Module 2 

The Long answer test is 

conducted after the 

completion of 

mentioned syllabus  Long Answer 2 Second half of Module 2 

and Module 3 

 Long Answer 3 Modules 4 &5   

Continuous Evaluation 

Total 

  70 

External Examination   30 

Total   100 

 

 

Reference Readings 

Browne, Neil M and Stuart Keely. Asking the Right Questions, 11th Ed. Pearson. 2014. 
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Barnet, Sylvan and Hugo Bedau. Critical Thinking, Reading, and Writing, 8th Ed. Bedford. 

1999. 

Berger, John. Ways of Seeing. Penguin Books. 1972. 

Terrinoni, Enrico. Working on Texts: Reading Literature Critically. Universal Publishers, 

2012. 

Abrams, M H. A Glossary of Literary Terms. 7th Ed. Heinle& Heinle,1999. 

Williams, Reynold. Keywords: A Vocabulary of Culture and Society. OUP,1985.  

Hogue, Ann. FIrst Steps in Academic Writing. 2nd Ed. Pearson- Longman. 2008. 

Taylor, Gordon. A Students’ Writing Guide: How to plan and Write Successful Essays. CUP, 

2009. 

Text Analysis: Qualitative and Quantitative Methods, H. Russell Bernard Gery Ryan. 

Altamira, 1998. 

 Textual Analysis.Bauer, Martin W., Bicquelet, Aude, and Suerdem, Ahmet K., (eds.) SAGE 

Benchmarks in Social Research Methods. 2014  

Critical thinking skills: Identifying, analysing and evaluating arguments. Charlene Tan. In 

Tan, C. (Ed.), Engaging Films and Music Videos in Critical Thinking (pp. 3-44). McGraw-

Hill. 2007.  

Understanding Arguments An Introduction to Informal Logic. Walter Sinnott-Armstrong, 

Robert J. Fogelin. Cengage Learning. 2015. 

Theory into Practice: An Introduction to Literary Criticism, Ann B. Dobie. Wadsworth, 

Cengage Learning. 2012 

Fiction Reading On Head And Heart.Bilyson D. Alejo , Connie Lou G. Balnao& Luisa B. 

Aquino. International Journal of English and Literature, Vol.3, Issue 1, 89-98. 2013. 

Reading, Hearing, And Seeing Poetry Performed.  Michelle C. HilscherAnd Gerald C.  

Cupchik,Empirical Studies of The Arts, Vol. 23(1) 47-6. 2005. 

A Textbook for the Study of Poetry, F.M. Connel. 1913. 

A Practical Guide to Academic Writing for International Students. Routledge.2018. 

A Guide to Academic and Scholarly Writing. Sandra L. Shannon, Baldwin Book 

publishing.2011. 
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Introduction to Digital Humanities 

 

 

Course Type: Faculty Core 

Course Level: 100  

Credits: 4 

Course Code:  

Prerequisite: None 

 

Course Description 

This course aims to familiarise students with Digital Humanities as the latest turn in 

interpretation and meaning making. Besides providing an inside into the methods and 

terminologies of DH, this course will concentrate on how DH cuts across spheres of race, 

gender and space to add to our existing notion of critical understanding. Students will be 

encouraged to bring in materials they interact with and initiate dialogues around them. 

 

Course Objectives 

● Familiarise notions of “humanities,” “humanities computing,” and “digital humanities”  

● Discuss the transformation humanities in the digital era 

● Understand methods and key terminologies of digital humanities 

 

Course Outcomes 

After pursuing the course, students will be able to – 

1) Understand the origin and history of disciplinary evolution of Digital humanities and 

its relevance 

2) Familiarise themselves with latest methods of digital computation and its impact and 

usages 

3) Critically engage with impact of digital turn and its impact upon existing disciplinary 

pursuits such as cultural studies, literary studies 

4) Realise the domain of and significance of digital Humanities in its terminologies and 

methods 

5) Familiarise themselves with new analytical methods facilitated by Digital Humanities. 

 

 

 

Module I:Digital Humanities: Origin                                           No of  Hours: 13 

 

What is Digital Humanities? What is its connection with Humanities? Why should one do 

digital Humanities? 

L T P S J C 
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The main milestones in the history of digital research in the humanities 

The Transdisciplinary Nature of Digital Humanities  

Digital Humanities and the Limits of Text 

 

Essential Readings 

 "This is why we fight": Defining the values of the Digital Humanities, Lisa Spiro, 

Debates in the Digital Humanities , 2012, 

http://dhdebates.gc.cuny.edu/debates/text/13 

 Humanities to digital humanities, Anne Burdick, Johanna Drucker, Peter Lunefeld, 

ToddPresner, Jeffrey Schnapp, Digital_Humanities, MIT Press, 2012, p. 3-26 

Learning Outcomes 

Students will be able to: 

1) Understand connection between digital humanities and literature research;      L2 

2) Understand different aspects of its origin and evolution;                                    L2 

 

Pedagogy tools: Blended learning, video lectures, self reading 

 

 

 

Module II: Impact of Big Data on Human Societies          No. of Hours: 12 

How to do Digital Humanities? Analytical parameters and Terminologies 

Beyond the Text: Image, Sound and Object as Historical Evidence 

Approaches to understand impact of Big Data  

Political, Social and Cultural Structures in Data 

Game Based learning and the Digital Humanities 

Essential Reading 

Boyd, Dana and Crwford, Kate (2012). “Critical Questions for Big Data: Provocations for a 

Cultural Technological and Scholarly Phenomenon”, Information, Communication & Society 

15 (5); 662-679. 

Zuboff Shoshana (2015). “Big Other: Surveillance Capitalism and the Prospects of an 

Information Civilization”. Journal of Information Technology 30 (1).  

Learning Outcomes 

Students will be able to: 

1. Understand different analytical parameters offered by digital humanities;    L2 

2. Understand different terminologies involved in studies of digital humanities; L2 

 

Pedagogy tools: Blended learning, video lectures, self reading 

 

Module III: Digitization No. of Hours: 12 
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Digital Humanities in Use 

Tools of Digital Humanities applicable to text in any language, space, networks, images, and 

statistical analysis. 

Digital platforms based on data analysis within different fields such as literature, history, art, 

and music. 

Who Digitize cultural heritage materials, who use them and why? 

Digital Historicism and the Historicity of Digital Texts  

Digitization: The Challenge of a new kind of archival system 

 

Essential Reading 

Introduction, Metadata, Jeffrey Pomerantz, MIT Press, 2015, p. 1-18 

 

Learning Outcomes 

Students will be able to: 

1. Understand connection between digital humanities, gender studies and feminism;                               

L2 

2. Understand different interdisciplinary aspects of studying humanities that are inspired 

from gender studies.                                             L2 

 

Pedagogy tools: Blended learning, video lectures, self reading 

 

 

Module IV  

Humanities, Space and Meaning                                                     No. of Hours: 12 

 

What is the Spatial Turn? How it mediates with humanities and meaning making? What does 

it mean for humanities in digital space? 

Information Ethics 

Data and Discourse  

Biofeedback, Space and Place 

The Production of the Commons  

 

Essential Reading 

 

Jo Guldi, “What is the Spatial Turn?” Spatial Humanities. Institute for Enabling Geospatial 

Scholarship: University of Virginia, 2011. http://spatial.scholarslab.org/spatial-turn/ 

Learning Outcomes 

Students will be able to: 

http://spatial.scholarslab.org/spatial-turn/
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1. Understand how digital humanities facilitates access and enables a much equal and 

neutral space of learning;               L2 

2. Understand different questions related to obstacles of access and circulation;                                          

L2 & 3 

 

Pedagogy tools: Blended learning, video lectures, self reading 

 

 

Module V  

Digital Humanities: A Critical Analysis                                         Hours: 12 

 

The Need for Open Data 

How does DH facilitate studies on Race? Questions of access and politics of representation 

Can an Algorithm Be Disturbed? Machine Learning, Intrinsic Criticism, and the Digital 

Humanities  

Joysticks of Death, Violence and Morality 

The Digital Fate of Critical Apparatus  

 

Essential Reading 

 

 Making the case for the Black Digital Humanities, Kim Gallon, Debates in the Digital 

Humanities , 2016, http://dhdebates.gc.cuny.edu/debates/text/55 

 Jacqueline Wernimont, Whence Feminism? Assessing Feminist Interventions in 

Digital Literary Archives, Digital Humanities Quarterly 7, no. 1 (2013). 

http://www.digitalhumanities.org/dhq/vol/7/1/000156/000156.html 

 

Learning Outcomes 

Students will be able to: 

1. Understand connection between digital humanities and race studies;               L2 

2. Understand different interdisciplinary aspects of studying humanities that are inspired 

from Race studies;                                                                                               L2 

 

Pedagogy tools: Blended learning, video lectures, self reading 

 

 

 

 

Assessment and Evaluation 

http://dhdebates.gc.cuny.edu/debates/text/55
http://www.digitalhumanities.org/dhq/vol/7/1/000156/000156.html
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Assessment of the course is structured and carried out through using both formative and 

summative assessment methods. The summative will be conducted towards end the of the 

semester for 30%. The formative (70%) will be spread over throughout the semester.  

 

Formative Assessment Pattern and Evolution  

Mode of Test Number of Tests Marks consideration Total Marks 

Quiz 5 4 x 2.5 10 

Quiz Schedule  Quiz 1 Module 1 Quiz may be conducted 

in the middle of the 

module or at the end of 

the module  

 Quiz 2 Module 2 

 Quiz 3 Module 3 

 Quiz 4 Module 4 

 Quiz 5 Module 5 

Short Answer Test 5 4 x 5 20 

Short Answer Test Schedule Short Answer Test 1 Module 1 Short answer test is 

conducted generally at 

the end of the module  Short Answer Test 2 Module 2  

 Short Answer Test 3 Module 3  

 Short Answer Test 4 Module 4  

 Short Answer Test 5 Module 5 

Long Answer Test 3 2 x 20 40 

Long Answer Schedule Long Answer 1 Module 1 and first half of 

Module 2 

The Long answer test is 

conducted after the 

completion of 

mentioned syllabus  Long Answer 2 Second half of Module 2 

and Module 3 

 Long Answer 3 Modules 4 &5   

Continuous Evaluation 

Total 

  70 

External Examination   30 

Total   100 

 

 

 

Suggested Readings:  
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Adolphs, Svenja and Dawn Knight, editors. The Routledge Handbook of English Language 

andDigital Humanities. Delhi: Routledge, 2020. 

Alan Liu, “Where Is Cultural Criticism in the Digital Humanities?” (in Gold) 

http://dhdebates.gc.cuny.edu/debates/text/20 

Amy Earhart, “Can Information Be Unfettered? Race and the New Digital Humanities 

Canon” http://dhdebates.gc.cuny.edu/debates/text/16 

Berry, David M., and Anders Fagerjord. Digital humanities: Knowledge and critique in a 

digitalage. John Wiley & Sons, 2017. 

Bethany Nowviskie, “Skunk in the Library.” http://www.nowviskie.org/2011/a-skunk-in-

thelibrary/. 

Bulkun, Mestrovic Deyrup& Mary. Transformative Digital Humanities: Challenges 

andOpportunities. Delhi: Routledge, 2020. 

Champion, Eric, Critical Gaming: Interactive History and Virtual Heritage, Routledte, 2015. 

Crompton, Constance, Richard J. Lane, and Ray Siemens, eds. Doing digital 

humanities:Practice, training, research. Taylor & Francis, 2016. 

Daniel Apollon, Claire Bélisle,and Philippe Régnier (eds), Digital Critical Editions, 

University of Illinois Press, Urbana, 2014. 

Dobson, James E. Critical Digital Humanities: The Search for a Methodology. 

Chicago:University Illinois of Press, 2019. 

Dobson, James E., Critical Digital Humanities: The Search for Methodology, Urbana, 

University of Illinois Press, 2019. 

Gairola, RoopikaRisam and Rahul K. South Asian Digital Humanities: Postcolonial 

MediationsAcross Technology's Cultural Canon. Delhi: Routledge, 2020. 

Gold, Matthew, editor. Debates in the Digital Humanities. Minneapolis: University of 

MinnesotaPress, 2012. 

John Unsworth, “What’s ‘Digital Humanities’ and How Did It Get Here?” 

http://blogs.brandeis.edu/lts/2012/10/09/whats-digital-humanities-and-how-did-it-get-here/ 

Joshua Rothman, “An Attempt to Discover the Laws of Literature,” New Yorker (March 20, 

2014). http://www.newyorker.com/books/page-turner/an-attempt-to-discover-the-laws-

ofliterature. 

Karla, Maya Doddd& Nidhi. Exploring Digital Humanities in India Pedagogies, Practices, 

andInstitutional Possibilities. Delhi: Routledge India, 2020. 

Kathleen Fitzpatrick, The humanities, done digitally, Debates in the Digital Humanities , 

Matthew Applegate, Guerrilla Theory: Political Concepts, Critical Digital Humanities, 

Northwestern University Press, Illinois, 2020. 

Matthew G.Kirschenbaum, What is digital humanities and what's it doing in English 

departments?,Debates in the Digital Humanities , 2012, 

http://dhdebates.gc.cuny.edu/debates/text/38 

http://dhdebates.gc.cuny.edu/debates/text/20
http://dhdebates.gc.cuny.edu/debates/text/16
http://www.nowviskie.org/2011/a-skunk-in-thelibrary/
http://www.nowviskie.org/2011/a-skunk-in-thelibrary/
http://blogs.brandeis.edu/lts/2012/10/09/whats-digital-humanities-and-how-did-it-get-here/
http://www.newyorker.com/books/page-turner/an-attempt-to-discover-the-laws-ofliterature
http://www.newyorker.com/books/page-turner/an-attempt-to-discover-the-laws-ofliterature
http://dhdebates.gc.cuny.edu/debates/text/38
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Richard Grusin, “The Dark Side of the Digital Humanities—Part 2.” 

http://www.c21uwm.com/2013/01/09/dark-side-of-the-digital-humanities-part-2/ 

Rosenzweig, Roy and Dan Cohen. Digital History: A Guide to Gathering, Preserving, 

andPresenting the Past on the Web. Pennsylvania: University of Pennsylvania Press, 2005. 

Sabharwal, Arjun. Digital curation in the digital humanities: Preserving and promoting 

archivaland special collections. Chandos Publishing, 2015. 

Schnapp, Jeffrey. Digital Humanities. Cambridge: MIT Press, 2021. 

Schreibman, Susan and Ray Siemens, editors. A Companion to Digital Literary Studies. 

NewJersey: Blackwell Publishing, 2008. 

Susan Hockey, The history of humanities computing, A Companion to Digital Humanities 

,2004,http://www.digitalhumanities.org/companion/view?docId=blackwell/978140510321

3/9781405103213.xml&chunk.id=ss1-2-1 

Tara McPherson, “Why are the Digital Humanities So White?” (in Gold) 

http://dhdebates.gc.cuny.edu/debates/text/29 

Terras, Melissa, Julianne Nyhan, and Edward Vanhoutte, eds. Defining digital humanities: 

areader. Routledge, 2016. 

Warwick, Claire, Melissa Terras, and Julianne Nyhan, eds. Digital humanities in practice. 

FacetPublishing, 2012. 

Wendy Hui Kyong Chun, “The Dark Side of the Digital Humanities—Part 1.” 
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                          INTRODUCTION TO MASS COMMUNICATION   

  

Course Code: 

Course Type: Major/Programme Core 

Course Level: 100 

Prerequisite: None   

Credits: 3   

       

 

Course Description 

 

This course explains various theories and concepts of communication. The course covers 

both the historical evolution of media and contemporary developments and issues. Areas of 

coverage include models, functions, theories, types of communication. 

 

Course Objectives 

 

1.   Introducing students to various path-breaking Communication theories. 

2.   Imparting knowledge about the essential elements of Communication. 

3.   Inculcatingawareness about the communication models. 

4.   Help understandthe Communication theories. 

5.   To help students acquaint with the various types of Communication.  

 

Course Outcomes 

 

After this course, students will be able to: 

1. Introduce themselves to the theories of Communication. 

2. Gain knowledge of Communication models. 

3. Develop the understanding of essential elements of Communication.  

4. Acquaint themselves with the various types of Communication.  

5. Strengthen the 7Cs of Communication.  

 

Tentative Session Plan: 

Module 1 Module 2 Module 3 Module 4 Module 5 

9 9 9 9 9 

 

Course Content 

 

Module1: Process of Communication 

 

• Elements of the communication process (message, sender, encoding, channel, receiver, 

decoding & feedback).  

• Definition, meaning and scope of communication 

• Types of communication 

• Barriers to communication  

• Function of communication  

• Importance of Communication 
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Module 2: Media Theories of Communication  

 

• Psychological Theories: Selective Exposure, Selective Perception, Selective Retention 

and Cognitive Dissonance  

• Sociological Communication Theories: Cultivation Theory, Agenda Setting Theory 

and Uses and Gratification Theory  

• Powerful Effects of Media: Dominant Paradigm, Diffusion of Innovations, Spiral of 

Silence  

• Normative Theories of Press: Authoritarian, Libertarian, Social Responsibility & 

Soviet Media Theories. 

 

Module 3: Models of Mass Communication 

 

• +Classical, Intermediary, Interactive, Transactional Models:  

• Aristotle ‘s definition of Rhetoric, Laswell’s Model Berol’s SMCR Model, Charles 

Osgood Model  

• Shannon-Weaver Mathematical Model 

• Newcomb ‘s Model of Communication, George Gerbner ‘s Model,  

• Wilbur Schramm ‘s Interactive Model,  

• Dance ‘s Helical Spiral Model and Ecological Models  

• Media Effects: Hypodermic Needle, Two-Step/Multi  

• Step Flow Theory, Gatekeeping  

 

Module 4: Principles of Communication  

 

• Fundamentals of Communication 

• Meaning of communication, features, importance. 

• Techniques of communication: formal/ informal, verbal/written, downward & upward.  

• Barriers of communication 

• 7 C’s of communication,  

• Factors affecting the process of communication.  

 

Module 5: Forms of Communication 

 

• Intrapersonal communication&interpersonal communication, group communication 

(public, crowd, small group), mass communication, non-verbal communication, body 

language.  

• Communication & Self Esteem 

• Role of Communication 

 

Readings: 

 

• Fiske, J.(1982). Introduction to Communication Studies, Routledge, London. Flew Terry: 

New Media 

• Keval J. Kumar (1994): Mass communication in India, Jaico Publishing House 

• Kevin Williams (2014), Understanding Media Theory 

• Michael Ruffner and Michael Burgoon (1981), Interpersonal Communication. 

• Dennis, McQuail, Mass Communication Theory, Sage Publication, New Delhi.  

• Schramm, W. & Roberts, D. The Process and Effects of Mass Communication, Urbana, 

IL: University of Illinois Press.  



 

• Rayudu. C.S., Communication, Himalaya Publishing House, Mumbai  

• Joshi, P.C., Communication & Nation – Building – Perspective and Policy, Publication 

Division, New Delhi.  

• Malhan P.N., Communication Media, Yesterday, Today and Tomorrow, Publication 

Division, New Delhi.  

• Agee, Warren K., Ault Philip H., Introduction to Mass Communication, Oxford & IBH 

Publishing Company, New Delhi  

 

Assessment and Evaluation  

70-30 pattern 

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 



 

                        Fundamentals of Journalism 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 100 

Prerequisite: None   

Credits: 4  

        

 

Course Description 

 

The main objective of this course is to provide the students about essential knowledge about 

the practice of journalism. And also make them to understand how a journalist works in the 

present-day situation. The course will make them familiar with the stylistic, operative and 

epistemic processes that define Journalism. 

 

Course Objectives 

 

1. Enable identifying the basics of journalism and its role in the democratic society.  

2. Help understand the principles and laws of freedom of speech and incorporate this 

fundamental right when functioning at different political structures. 

3. To make students think critically, creatively, and independently; evaluate one’s work 

and the work of others for accuracy, fairness, clarity, style, and correctness. 

4. To enable students to write balanced reports through objectivity, accuracy, and 

brevity and understand the duties and qualities of a responsible reporter. 

5. To help the students to build a foundation for media responsibility. 

 

Course Outcomes 

 

Students will be able to  

1. Identify news values and understand the news process 

2. Organize a news story as per the news structure 

3. Write different type of leads, body text and conclusion 

4. Demonstrate interviewing and newsgathering skills 

5. Display editing skills including proofreading and headline writing 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

Course Content 

 

Module-1 Journalism and Society 

 

• Media and Democracy- the Fourth Estate, freedom of expression, Article 19 of the 

Constitution of India 

• Media consumption and news production 

• Forms of journalism- news, features, opinions, yellow, tabloid, penny press, page 3; 

changing practices: new/alternative media, speed, circulation 
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Module-2 Principles of Journalism 

 

• Examination of principles and social theory underlying the practice of journalism 

• Social responsibility and ethics 

• Positioning, accuracy, objectivity, verification, balance and fairness 

• Defining spot/action, statement/opinion, identification/attribution 

• Views vs opinion, hoaxes 

 

Module-3 The News Process 

 

• News: meaning, definition, nature 

• Space, time, brevity, deadlines 

• Five Ws and H, inverted pyramid 

• Sources of news, use of archives, use of internet 

• From the event to the reader/ audience 

 

Module- 4 Language and Narrative of News       

  

• Constructing the story: selecting for news, quoting in context, positioning denials 

• Transitions, credit line, by-line, and dateline 

• Styles for print, electronic and online journalism 

• Robert Gunning: principles of clear writing 

• Rudolf Flesch’s Formula - skills to write news  

 

Module- 5 Digital Journalism        

  

• Understanding virtual cultures: internet and its beginnings, remediation and new 

media technologies, online communities, user generated content and Web 2.0, 

networked journalism, alternative journalism 

• Digitisation of journalism: authorship and what it means in a digital age 

• Open source: Overview of web writing. 

• Linear and non-linear writing 

 

Reference Books 

 

• Adams, Sally, Gilbert, Harriett, Hicks, Wynford. Writing for Journalists, Routledge, 

London, 2008. 

• Bull, Andy. Essential Guide to Careers in Journalism, Sage, London, 2007. 

• Bruce D. Itule and Douglas A. Anderson, News writing and reporting for today’s 

media, McGraw Hill Publication. 

• Flemming, Carole and Hemmingway, Emma. An Introduction to Journalism, Sage, 

London, 2005. 

• Franklin, Bob, Hamer, Martin, Hanna, Mark, Kinsey, Marie, Richardson, John E.: Key 

Concepts in Journalism Studies, Sage, London, 2005. 

• Harcup, Tony. Journalism Principles and Practice, Sage, London, 2009. 

• King, Graham. Improve Your Writing Skills, Collins, London, 2009. 

• Schudson, Michael. Sociology of News, W.W. Norton, New York, 2011. 

• Schwartz, Jerry. Associated Press Reporting Handbook, McGraw-Hill, New York, 

2002. 

• Smith, Jon. Essential Reporting, Sage, London. 2007. 



 

• Truss, Lynne. Eats, Shoots & Leaves, Profile Books, London, 2003. 

• Watson, Don. Gobbledygook, Atlantic Books, London, 2003. 

• Willis, Jim. The Mind of a Journalist, Sage, London, 2010. 

 

Fundamentals of Journalism - Laboratory 

Reading Editorials of Latest Newspapers 

Differentiating news, views and propaganda 

Inverted Pyramid style 

Writing in 5Ws & H format 

Determining the readability formula 

Writing for TV and Web 

Sub-editing, headline writing 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 
20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

  70 

External (End-of-Semester) 

Examination  

  30 

Total   100 

Note:  

Specific question types for each test/assessment will be decided by the course committee 



 

FILM APPRECIATION 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 100 

Prerequisite: None   

Credits: 3      

    

 

 

Course Description 

 

This class introduces various techniques used in filmmaking. Explain to students how a story 

is constructed, conveyed, and interpreted in film. You will also explore areas and aspects of 

film criticism like genre studies, mythic structures and postmodernism. 

 

Course Objectives 

 

1. To enable students to evolve as critical viewers of cinema with own perspective 

through analysis and style.  

2. To make them understand the theme, the work and the meaning of the film.  

3. To help the students critically explore how the film is a dynamic, multi-faceted 

medium and how a work is created and received from a cultural, ideological and 

theoretical perspective. 

4. Enable them to understand the variety of creative and technical choices that construct 

a work. 

5. To allow them to identify and use key concepts, models and tools in film criticism. 

6. To consider film’s status in participatory culture and the shifting convergent media 

landscape. 

 

Course Outcomes 

 

Students will be able to: 

1. Apply theoretical, critical, concepts when making style choices in their own projects 

and in referencing or analyzing the medium of cinema. 

2. Engage in the use and analysis of emerging technologies. 

3. Demonstrate the ability to interpret the cinematic practice. 

4. Analyze the world cinema, appreciation and inclusion 

5. Evaluate the Indian cinema, appreciation and inclusion  

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

 

Module 1: Introduction to the language of cinema 

 

L T P S J C 

2 0 2 0 0 3 



 

 How to Read a Film, Introduction to the Language of cinema 

Screening clips from: Citizen Kane (Orson Welles, 1941) 

 The Importance of Film Form 

Screening clips from: Psycho (Alfred Hitchcock, 1960, US) 

 The Frame: Mise-en-scene and Composition 

 Plot, Theme, Screenplay, Narrative, Diegetic and Non- Diegetic space 

 Film Journal Exercise – Students create a website for film journaling 

 

Module 2: Cinematography and Editing – Painting with Light and Sculpting in Time 

 

 Cinematography I: The Shot and the Question of Point-of-View 

Screening clips from: Don’t Look Now (Nicolas Roeg, 1973, UK), Charulata(Satyajit 

Ray, 1964) 

 Cinematography II: Camera Movement 

Screening clips from:Paths of Glory (Stanley Kubrick, 1957), Chungking Express 

(Wong KarWai, 1994) 

 Editing I: Classical Editing - The American/Hollywood Paradigm 

Screening clips from: Casablanca (Michael Curtiz, 1942) 

 Editing II: Alternatives to Classical Editing - Soviet Montage vs. The Long Take 

Screening clips from: The Man with the Movie Camera (DzigaVertov, 1929, USSR) 

 Sound and Music in Film: Diegetic and Non Diegetic Sound, Sound design 

Screening clips from: The Conversation (Francis Ford Coppola, 1974, US), 

Subarnarekha (RitwikGhatak, 1965) 

 

Module 3: Important Film Styles and Movements 

 

 German Expressionism (1920s)  

Screening clips from: Cabinet of Dr. Caligari (1920) 

 Italian Neo-Realism (1945-1951) 

Screening clips from: The Bicycle Thief (Vittorio De Sica, 1948, Italy) 

 French New Wave (1959-1967) 

Screening clips from: The 400 Blows (François Truffaut, 1959, France) 

 Documentary Traditions: The Case of Cinema Vérité́ and Direct Cinema (1960s) 

Screening clips from: Chronicle of a summer (Jean Rouch and Edgar Morin, 1961) 

 Digital Futures After Celluloid  

Screening clips from: Russian Ark (AleksandrSokurov, 2002, Russia, 96m) 

 

Module 4: World Cinemas:  

 

 Focus on Iranian, Japanese, Korean and Latin American films Screening: Clips from 

Where is Friend’s Home (Abbas Kiarostami, 1987), Ikiru (Akira Kurosawa, 1952), 

Parasite (Bong Joon Ho, 2019), Pan's Labyrinth (Guillermo Del Torro, 2006) 

 English cinemas from the world: UK, Australia and New Zealand: Clips from The 

Third Man (Carol Reed, 1949), The Piano (Jane Campion, 1993), Lion (Garth Davis, 

2016) 

 Class Discussions and Student Presentations 

Module 5: Cinemas of India   



 

 

 Silent era  

Screening: Excerpts of Silent Indian features: D. G. Phalke’sKaliaMardan and Sri 

Krishna Janma (circa 1918); HimanshuRai and Franz Osten, The Light of Asia (1925) 

 Introduction to Popular Hindi Cinema 

Screening clips from: Dil Se [“From the Heart”] (Mani Rathnam, 1998), 

KabhiKhushiKabhiGham (Karan Johar, 2001) 

 Cinemas of India 

Screening: Clips from Village Rockstars (Rima Das, 2017), Kabali (Pa Ranjith, 

2016), C U Soon (Mahesh Narayanan, 2020), Vanaja (Rajesh Domalpalli, 2006) 

 

Supplemental Bibliography: 

 

 David Bordwell, Kristin Thompson, and Jeff Smith, Film Art: An Introduction, 

McGraw Hill, 2020.  

 David Cook, History of Narrative Film. WW Norton, 2004.  

 LalitaGopalan (ed.) The Cinema of India, Wallflower Press, 2010.  

 Geoffrey Nowell Smith (ed.) The Oxford History of World Cinema, New York & 

Oxford: Oxford University Press, 1996.  

 Eric Barnouw and S. Krishnaswamy, Indian Film New York Columbia University 

Press 1963 

 James Monaco, How to Read a Film: Movies, Media and Beyond Oxford University 

Press, 2009  

 James Clarke, Movie Moments: Films that Changed the World of Cinema Kamera 

Books, 2011  

 Eric Barnouw, A History of the Non-Fiction Film Oxford University Press 1993.  

 AshishRajadhyaksha, Encyclopaedia of Indian Cinema. Delhi: Oxford University 

Press, 1994.  

 

Reference Books: 

 

 Anne Freidberg, The Virtual Window: From Alberti to Microsoft. MIT Press, 2006  

 AshishRajadhyaksha, Indian Cinema: A Very Short Introduction. Oxford: Oxford 

University Press, 2016  

 Catherine Flower ed. The European Cinema Reader. London and New York: 

Routledge, 2002  

 Catherine Zimmer, Surveillance Cinema New York University Press, 2015  

 Christine Gledhill & Linda Williams, ed. Reinventing Film Studies. London: Arnold 

Publishers, 2000  

 D.N Rodowick, The Virtual Life of Film Cambridge, Massachusetts: Harvard 

University Press, 2000  

 Debashree Mukherjee, Bombay Hustle: Making Movies in a Colonial City, New 

York: Columbia University Press, 2020  

 D. Biltereyst, R. VandeWinkel, RoelVandeWinkel (eds.) Silencing Cinema: Film 

Censorship Around the World, Palgrave MacMillan, 2013 

 Guy Debord, Society of the Spectacle New York: Zone Books, 1995  



 

 Henri Jenkins, Convergence Culture: Where Old and New Media Collide New York 

and London: New York University Press, 2006  

 Ira Bhaskar and Richard Allen, Islamicate Cultures of Bombay Cinema. New Delhi: 

Tulika Books, 2009.  

 Jonathan Sterne ed. The Sound Studies Reader London and New York: Routledge, 

2012 

 Lee Grieveson and Peter Kramer, ed. The Silent Cinema Reader. London and New 

York: Routledge, 2004  

 Lev Manovich, The Language of New Media Cambridge, Massachusetts, London, 

England, 2001  

 Madhava Prasad, Ideology of the Hindi Film: A Historical Construction. Delhi: 

Oxford University Press, 1998.  

 Making Meaning in Indian Cinema, ed. Ravi Vasudevan. Delhi: Oxford University 

Press: 2000.  

 P. Adam Sitney ed. Film Culture Reader New York, Washington: Praeger Publishers, 

1970.  

 PriyaJaikumar, Where Histories Reside: India as Filmed Space, Durham: Duke 

University Press, 2020.  

 RanjaniMazumdar, Bombay Cinema an Archive of the City. Minneapolis: University 

of Minnesota Press, 2007.  

 Siegfried Kracauer, Theory of Film: The Redemption of Physical Reality New York: 

Oxford University Press, 1960.  

 SV Srinivas, Politics as Performance: A Social History of Telugu Cinema, Ranikhet: 

Permanent Black, 2013.  

 Vivian Sobchack, Carnal Thoughts: Embodiment and Moving Image Culture, 

Berkeley, Los Angeles and London: University of California Press, 2004. 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  



 

module Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 
  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

GRAPHIC DESIGN FOR MASS MEDIA 

        

Course Code: 

Course Type: Major/Programme Core 

Course Level: 200 

Prerequisite: None   

Credits: 3   

       

Course Description 

 

This course explores graphic communication by understanding the elements and principles of 

design and the creation process, from ideas t to final output. Learners like professionals use 

the concepts explored in this course in the following specializations: advertising, graphic 

design, web design, illustration, broadcast design, photography and game design and many 

others. 

 

Course Objectives 

 

1. Help students identify design as an integral aspect of media 

2. Enable students to understand the various elements of media design 

3. Correlating the importance of design principles through media 

4. Explaining to use the various techniques of design application 

5. Help the students to learn to how to use Photo Editors 

 

Course Outcomes 

 

Students will be able to: 

1. Identify the basic principles of design 

2. Understand the visual thinking towards a design process 

3. Analyze the responsibility of a graphic designer 

4. Evaluate the practical usage of technical skills relevant to graphic design. 

5. Applybasicdesignprinciplestodraw2-D designs, 3-D design, aesthetics and colour 

dynamics 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

15 15 15 15 15 

 

Course Content   

   

Module 1: Definition; Nature of Graphic Design 

 

 Design as discipline, Design as a process & Design as artefact 

 Characteristics of graphic design; graphic design process-gathering information, 

creating an outline, creativity, multiple version, revision, final production 

 Fundamentals of graphic design; Visual design- definition & concept; graphic 

designer-quality of graphic designer, 
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 Functions &responsibility of graphic designer; common visual design mistakes. 

 

Module2: Elements of Design 

 

 Definition; point & dot- relation between dots; line-horizontal, vertical, diagonal, 

curve 

 Shapes; zigzag; shape- geometric shapes, natural shapes, abstract shapes 

 Form-volume & mass; space-two-dimensional space &three-dimensional space  

 Space; texture- real texture & implied texture; visual & physical texture; pattern; 

colour 

 

Module 3: Principles of Design  

 

 Definition; balance-symmetrical balance, asymmetrical balance & Radial Balance 

 Movement- Repetition & rhythm; Emphasis; Simplicity; Contrast; Proportion; Unity. 

 Functions of Design orderly presentation, attraction, stimulation, reflection, support 

&retention. 

 Layout-definition & concept; types of layout; stages of layout- rough sketch, 

thumbnail, final & comprehensive. 

 

Module 4: Graphic Design-Vector 

 

 Getting to Know the Work Area, Selecting and Aligning 

 Creating and Editing Shapes, Transforming Objects, Drawing with the Pen and Pencil 

Tools 

 Colour and Painting Working with Type, Working with Layers, Working with 

Perspective 

 Drawing; Blending Colours and Shapes;Working with Brushes 

 

Module 5: Photo editing software 

 

 CorelDraw, Adobe Photoshop Elements 

 Photoshop CC (Creative Cloud); Correcting Imperfect images  

 Picture orientation, Cropping, levels  

 Photoshop light Room; Adjusting colour correction and Balancing colour with special 

effects  

 

Graphic Design Laboratory  

 

1. Line Study in different Thickness  

2. Curves and Circle 

3. Shapes 

4. Patterns and Distraction 

5.Design a 'logo' for an Advertising agency; Commercial organization; Non-profit 

organization; Government agency; Service industry 

6. Design a Flyers, Boucher’s, danglers  

7. Design a social media Ad  



 

8. Design a Movie Posters 

 

Reference Books: 

 

1. Brian Wood, “Adobe Illustrator CC Classroom in a Book” Adobe, USA,2015. 

2. Illustrator CS5 for Windows and Macintosh: Visual Quick Start Guide 

3. Adobe Illustrator Creative Cloud Revealed(Stay Current with Adobe Creative Cloud) 

4. Adobe Creative Team “Adobe Photoshop CC Classroom in A Book” 

Dorling Kindersley, Delhi,2011 

5. Adobe Photoshop: A Beginners Guide to Adobe Photoshop 

6. Andrew McKinnon, “Absolute Beginners Guide to Mastering Photoshop 

And Creating World Class Photo” Create Space, USA2015. 

 

Assessment and Evaluation  

Practical/Skill Based Course (100% Continuous Evaluation) 

 

S. No. Schedule 

 

Assessment Component M

ar

ks 

Total Marks 

Assessments at the end of each task/activity/experiment 

1 At the end of each lab 

Activity/Experiment/Task 

Task/activity/Experiment 1 5 12x5=60 Marks 

2 Task/activity/Experiment 2 5 

3 Task/activity/Experiment 3 5 

4 Task/activity/Experiment 4 5 

5 Task/activity/Experiment 5 5 

6 Task/activity/Experiment 6 5 

7 Task/activity/Experiment 7 5 

8 Task/activity/Experiment 8 5 

9 Task/activity/Experiment 9 5 

10 Task/activity/Experiment 10 5 

11 Task/activity/Experiment 11 5 

12 Task/activity/Experiment 12 5 

Executable Task (with 3 components for assessment)  

13  Status review at mid-point 

during the period 

Quality and status of work 

in progress 

5 3x5=15 Marks 

14  Execution (upon task 

completion) 

Steps followed and quality 

of work done 

5 

15 Output/ Expected deliverable Task accomplishment  5 

15 components of 5 Marks each                                                           15x5 75 Marks 

End-of-Course Assessment 

Test 15 Marks 

Viva-voce 10 Marks 

Total 25 marks 

 

Course Total  100 

 

Note:  

Specific tasks/activities and rubrics for each test/assessment will be decided by the 

course committee 



 

PHOTOJOURNALISM 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 200 

Prerequisite: None   

Credits: 3   

       

 

 

Course Description 

 

This course is designed to introduce the basic principles of photography and deliver the 

students with opportunities to apply the mastery to the more specific practice of journalistic 

photography. Although the class will cover core concepts associated with traditional SLR and 

print photography (composition, focus, exposure, etc.), the student’s practical experience will 

be exclusive to digital photography and its applications to the field of journalism.  

 

Course Objectives 

 

1. Help the students to identify the concept and significance of photojournalism.  

2. To make them understand the nature of work, a working environment like agencies 

etc. 

3. To get them familiarity with the organizational structure of newspapers. 

4. Imparting the basic concepts of photography 

5. To make them to analyze the changing trends, digital technological advancement, 

future challenges in photography. 

 

Course Outcomes 

 

Students will be able to: 

1. Identify the importance of art in media 

2. Understand the significance of impactful pictures in media 

3. Describe the fundamental concepts of the medium of photography. 

4. Analyze the history of the medium, able to communicate through this visual medium. 

5. Develop projects that address both the art of the medium and the commercial 

application. 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

 

 

 

 

 

 

L T P S J C 

1 0 4 0 0 3 



 

Course Content: 

 

Module- 1 

 

Photojournalism – the concept – definition  

History of photojournalism in India and abroad  

Scope and importance in modern newspapers 

News photo – main characteristics 

Photo agencies  

News agency services  

Foreign photo agency – AFP, AP, Reuters -- PTI & UNI –  

Photo Division-Government of India. 

 

Module2 

 

Photography department of a newspapers 

Photojournalist – duties and responsibilities 

Qualities role as a working journalist 

Working in photography department 

 

Module- 3 

 

Photography. Basic Concepts  

Emergence and growth 

Camera, its functions, and different types of cameras 

Mechanics of photography: apertures, shutter speeds, focus, and focal lengths, different types 

of lenses 

Lighting, composition 

 

Module- 4 

 

News photo – main characters  

Photo editing – principles and techniques – picture photo. 

Composition – fundamentals – viewpoint – shape and form – perspective – pattern and 

texture etc. 

 

Module- 5 

 

Photography in the age of electronic imaging, from analogue to digital images,  

A post-photography era,  

Digital encoding, digital simulation, multimedia digital,  

Editing interactivity and media convergence,  

Technical challenge and cultural continuity. 

 

Reference Books: 

 

1. Arthur C Danto, Playing with the Edge, California, 1996. 

2. Bischoff, Simon (ed) – Paul Bowles and How could I send a picture into the desert, 

Zurich, 1994. 

3. Ian Jeffrey, A Concise History, Singapore, 1981. 



 

4. John Hedgecoe, The Photographer’s handbook, complete reference manual of 

photographic techniques, 

procedures and equipment, London, 1997. 

5. Liz Wells, Photography, a Critical Introduction, London, 1997. 

6. Patricia Johnson, Real Fantasies, Edward Steichen’s Advertisement Photography, 

California, 1997. 

7. Pierre Bordieu, Photography, a middle brow art, London, 1996. 

8. Susan Sontag, On Photography, London, 1977. 

 

Photojournalism Laboratory 

 

Camera and equipment 

Camera Structure, Different Lenses and their Characteristics, Camera Perspective & 

Movement,  

 

Operating Techniques 

TV Lighting Equipment and Techniques, Fundamental Lighting Concepts, Types of Lights, 

Studio Lighting Procedures, Lighting Objectives 

 

Pictorial Elements 

Concept of Pictorial Design, Sets and Graphics, Scene Elements, Use of Graphic Design. 

 

Photo editing 

Adobe Photoshop, Luminar. Adobe Lightroom 

 

Filed Trip & Assignment 

Practical/Skill Based Courses (100% Continuous Evaluation) 

 

S. No. Schedule 

 

Assessment Component M

ar

ks 

Total Marks 

Assessments at the end of each task/activity/experiment 

1 At the end of each lab 

Activity/Experiment/Task 

Task/activity/Experiment 1 5 12x5=60 Marks 

2 Task/activity/Experiment 2 5 

3 Task/activity/Experiment 3 5 

4 Task/activity/Experiment 4 5 

5 Task/activity/Experiment 5 5 

6 Task/activity/Experiment 6 5 

7 Task/activity/Experiment 7 5 

8 Task/activity/Experiment 8 5 

9 Task/activity/Experiment 9 5 

10 Task/activity/Experiment 10 5 

11 Task/activity/Experiment 11 5 

12 Task/activity/Experiment 12 5 

Executable Task (with 3 components for assessment)  

13  Status review at mid-point 

during the period 

Quality and status of work 

in progress 

5 3x5=15 Marks 

14  Execution (upon task 

completion) 

Steps followed and quality 

of work done 

5 



 

15 Output/ Expected deliverable Task accomplishment  5 

15 components of 5 Marks each                                                           15x5 75 Marks 

End-of-Course Assessment 

Test 15 Marks 

Viva-voce 10 Marks 

Total 25 marks 

 

Course Total  100 

 

 

Note:  

Specific tasks/activities and rubrics for each test/assessment will be decided by the 

course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

MEDIA LAWS & ETHICS 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 200 

Prerequisite: None   

Credits: 3         

 

 

Course Description 

 

This course introduces students to media laws and media ethics in general. Media Laws and 

Ethics is a core paper for practicing professionals in media. Without grounding in law and an 

understanding of ethics, a media professional would be poorly equipped to handle sensitive 

issues. 

 

Course Objectives 

 

1. Facilitating the students to understand the the media framework outlined by the 

constitution 

2. Make the students to discuss and learn about the various technological media ethics 

3. Allow the students to identify social, ethical and moral parameters of media 

4. Help them to  analyze multiple media associations for the weaker sectors of society 

5. To comprehend media regulation and social responsibility  

 

Course Outcomes 

 

Upon completion of this course, Students will be able to; 

1. Identify ethical issues faced by the media and discuss trends in the commercialization 

of news 

2. Discuss various media laws and their implications on the conduct of media 

3. Analyze the issue of media regulation in India 

4. Understand the positive, developmental power of the media will be understood.  

5. Emphasis on the concept of media for social welfare will be understood 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

9 9 9 9 9 

 

Course Content 

 

Module-1 Ethical Framework and Media practice 

 

• Freedom of expression (Article 19(1)(a) and Article19(1)2) 

• Freedom of expression and defamation- Libel and slander 

• Issues of privacy and Surveillance in Society 

• Right to Information 
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• Idea of Fair Trial/Trial by Media 

• Intellectual Property Rights 

• Media ethics and cultural dependence 

 

Module-2 Media Technology and Ethical Parameters 

 

• Live reporting and ethics; 

• Legality and Ethicalityof Sting Operations  

• Phone Tapping 

• Ethical issues in Social media (IT Act 2000, Sec 66 A and the verdict of the Supreme 

Court) 

• Discussion of Important cases 

• Some Related laws- Relevant sections of Broadcast Bill 

• NBA guidelines 

 

Module-3 Representation and ethics 

 

• Advertisement and Women 

• Related Laws and case studies-Indecent representation of Women (Prohibition) Act, 

1986 and rules 1987 

• Protection of Women against Sexual Harassment Bill, 2007, Sec 67 of IT Act2000 and 

292 IPC 

 

Module-4 Media and Regulation 

 

• Regulatory bodies, Codes and Ethical Guidelines 

• Self-Regulation 

• Media Content- Debates on morality and Accountability 

 

Module-5 Media and Social Responsibility 

 

• Media reportage of marginalized sections- children, Dalits, tribals, Gender 

• Media coverage of violence and related laws -inflammatory writing (IPC 353), 

Sedition, incitement to violence, hate speech 

• Relevant Case Studies – Muzaffarpur Riots, Attack on civil liberties of individuals and 

social activists 

 

Reference 

 

• Thakurta, ParanjoyGuha, Media Ethics, Oxford University Press, 2009. 

• Barrie McDonald and Michel Petheran. Media Ethics, Mansell,1998. 

• Austin Sarwat. Where Law Meets Popular Culture (ed.), The University of Alabama 

Press, 2011. 

• VikramRaghvan, Communication Law in India, Lexis Nexis Publication,2007. 

• Iyer, Vekat. Mass Media Laws and Regulations in India-Published by AMIC, 2000. 

• Ravindran, R.K (1999). Press Laws and Ethics. Anmol Publications, New Delhi  

• Overbeck, Wayne (2004). Major Principles of Media Law. Wadsworth, USA.  

• Day, Louis Alvin (2003). Ethics in Media Communications -Cases and Controversies 

(4thEdition). Wadsworth, USA.  



 

• Padhy K.S. (1994). The Muzzled Press-Introspect and Retrospect. Kanishka 

Publications, Delhi.  

• Olen, Jeffrey (1988). Ethics in Journalism. Prentice-Hall, New Jersey.  

• Venkatramiah, Jus. E.S. (1987). Freedom of the Press-Some Recent Trends. B.R. 

Publications, Delhi.  

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 



 

DIGITAL FILMMAKING 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 200 

Prerequisite: None   

Credits: 3  

        

 

Course Description 

 

This competency-based course provides students with practical exposure to create digital 

videos. This includes the usage of camcorders and non-linear editing. The project-based 

course empowers students with confidence in filmmaking. Students will get hands-on 

experience with pre-production and post-production techniques. The system has a particular 

emphasis on scripting.  

 

Course Objectives  

 

1.   To make the students get acquainted with the digital filmmaking equipment and its 

terminology.  

2.  Enable students to create pre-production documents such as storyboards, shooting scripts, 

proposals, instructional design scripts, shot lists, editing scripts, text lists, lighting design 

documents, wardrobe lists and location diagrams. 

3.  Helpthemto write, direct, produce and broadcast a quality digital video product 

4.  Demonstrating the industry level ability and familiarity in Digital Video Technology by 

analyzing digital videos in a variety of genres (Commercial, Documentary, Short Films and 

Instructional videos) 

5.   Help the students to workon essential film editing software 

 

Course Outcomes 

 

Students will be able to: 

1. Analyze the historical and theoretical foundations of filmmaking; 

2. Create film work that manifests the filmmaker's unique voice; 

3. Apply current best practices in cinematography, editing and other crafts 

4. Effectively manage the resources and logistics required to produce a film; 

5. Analyze the relationship between film and other art forms and intellectual disciplines. 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

 

Course Content 

 

Module-I  

● History of world cinema 
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● Various film movements 

● Classical Indian cinema 

● Indian parallel cinema, art films 

● Regional films,  

● Commercial movies,  

● Celluloid to digital,  

● Rise of short films,  

● Contemporary digital film.  

 

ModuleII 

● Conceiving the idea 

● Theme and story 

● Screenplay 

● Dialogue 

● Script development,  

● The art of writing for films 

● Fundamentals of screenwriting 

● Script formats 

● Stages of script and screenplay - idea, research, treatment, draft script, revision of 

script; scripts for film/TV fiction and non-fiction,  

● Educational documentaries,  

● Docudramas and advertisements,  

● Script and storyboard.  

 

ModuleIII 
● Director’s role, 

● Film jargon,  

● Shot division 

● Identification of recording/shooting medium (film/video),  

● Financing, casting and major staffing (production crew),  

● Location scouting. Budgeting; choosing the right equipment, schedule and location 

planning 

● Audition for actors/actresses, casting and scheduling; 

● Role of production crew  

● Cinematographer/videographer; camera assistant(s),  

● Property and wardrobe identification and preparation,  

● Identification of make-up requirements,  

● Special effects identification and preparation,  

● Production scheduling, set construction,  

● Script locking, script read-through with the cast.  

 

ModuleIV 

● Shot types - extreme long shots (ELS); long shots (LS); medium-long shots (MlS); 

medium close-up (MCU); big close-up(BCU); extreme close-up(ECU); low angle 

shots; high angle shots; extreme wide shot,  

● Camera lighting accessories, exterior and interior photography, conventional lighting, 

special effects lighting,  

● Spot audio, location sound ambience, "point of no return",  

● Pick-up shots, review before pack-up.  

 



 

ModuleV 
● Basic Editing Methodology. Grammar of editing. Editing Process.  

● Use of Visual Effects, Colour Correction. 

●  Sound Editing, Sound Mixing, Dubbing.  

● Rendering Master Print. 

● Film marketing & Distribution, Understanding the Film Market, Promotion and 

Marketing of Films, Promotions, Film festivals.  

 

Reference Books:  

 

• Nowell-Smith, Geoffrey, and AhmetFethi. DünyaSinemaTarihi, The Oxford History of 

World Cinema. Kabalcı, 2008.  

• Virdi, Jyotika, and RajinderDudrah. The Cinematic Imagination. Rutgers University 

Press, 2003.  

• Saran, Renu. History of Indian Cinema. Diamond Pocket Books, 2012.  

• Robert Rodriguez (1996), Rebel Without a Crew, U.S: Penguin. Page 101 of 122  

• Bordwell, David, et al. Film Art: An Introduction. McGraw-Hill Education, 2020.  

• Bobbie O’Steen. The Invisible Cut: How Editors Make Movie Magic  

• Chandler, Gael. Cut by Cut: Editing Your Film or Video. Michael Wiese, 2012.  

• Murch, Walter. In the Blink of an Eye: A Perspective on Film Editing. Silman-James 

Press, 2001. Dmytryk, Edward, and Andrew Lund. On Film Editing: An Introduction to 

the Art of Film Construction. Routledge, 2019.  

• Chandler, Gael. Film Editing: Great Cuts Every Filmmaker and Movie Lover Must 

Know. Michael Wiese Productions, 2009.  

• Oldham, Gabriella. First Cut: Conversations with Film Editors. University of California 

Press, 2012.  

• Rabiger, Michael, et al. Directing Film Techniques and Aesthetics. Focal, 2013.  

• Ascher, Steven, et al. The Filmmakers Handbook: A Comprehensive Guide for the 

Digital Age. Plume, 2019.  

• Mamet, David. On Directing Film. Penguin, 1994.  

• Benjamin Pollack. Filmmaking: From Script Through Distribution, EU & US: Amazon 

Media. (2010)  

• Richard T. Kelly. The Name of this Book is Dogme95, Faber & Faber Film, (2011) 

 

Digital Film Making Laboratory 

 

Working with camera and other equipment 

Lighting indoor/outdoor 

Story discussion 

Planning Pre-Production 

Filming (Production) 

Editing & RR (Post-production) 

Presenting the film 

The films should be submitted before the deadline. The evaluation process includes viva voce 

 

Practical/Skill Based Course (100% Continuous Evaluation) 



 

 

S. No. Schedule 

 

Assessment Component M

ar

ks 

Total Marks 

Assessments at the end of each task/activity/experiment 

1 At the end of each lab 

Activity/Experiment/Task 

Task/activity/Experiment 1 5 12x5=60 Marks 

2 Task/activity/Experiment 2 5 

3 Task/activity/Experiment 3 5 

4 Task/activity/Experiment 4 5 

5 Task/activity/Experiment 5 5 

6 Task/activity/Experiment 6 5 

7 Task/activity/Experiment 7 5 

8 Task/activity/Experiment 8 5 

9 Task/activity/Experiment 9 5 

10 Task/activity/Experiment 10 5 

11 Task/activity/Experiment 11 5 

12 Task/activity/Experiment 12 5 

Executable Task (with 3 components for assessment)  

13  Status review at mid-point 

during the period 

Quality and status of work 

in progress 

5 3x5=15 Marks 

14  Execution (upon task 

completion) 

Steps followed and quality 

of work done 

5 

15 Output/ Expected deliverable Task accomplishment  5 

15 components of 5 Marks each                                                           15x5 75 Marks 

End-of-Course Assessment 

Test 15 Marks 

Viva-voce 10 Marks 

Total 25 marks 

 

Course Total  100 

 

 

Note:  

Specific tasks/activities and rubrics for each test/assessment will be decided by the 

course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Writing for Mass Media 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 200 

Prerequisite: None   

Credits: 2 

         

 

 

Course Description 

 

The course is designed to impart critical writing concepts in the mass media. The course will 

provide the techniques, principles, and elements of writing for print, electronic, web media. 

The curriculum also covers web content, blog, script, Journalistic, copywriting etc. 

 

Course Objectives 

 

1. Making the learners get acquainted with ideas related to mass media writing 

2. Helping them to understand the principles of writing 

3. Explaining the differences in writing for various media 

4. To hone the creative and critical faculties of learners 

5. Including creativity in writing will be encouraged 

 

Course Outcomes 

Student will be able to 

1. Write various types of scripts for print, electronic, web media 

2. Display editing skills, including proofreading and headline writing 

3. Determine New Media, its origin and evolution, and its impact on readers, business, 

and society. 

4. Write creatively, intuitively, with clarity and precision 

5. Independent understanding of content management 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

Course Content 

 

Module-I: 

Writing for Print Media 

 Principles & Techniques of Writing for Print Media. – Clarity, Brevity, Simplicity, 

Readability and Accuracy.  

 Forms of Journalistic Writing - News Writing – Inverted Pyramid, Writing Columns, 

Articles, Features, Editorials, Letters to the Editor, Preparing Press Releases.  

 Creative writing: Captions, brochures, books, posters and other literature 

 Writing for web, blog and other online media 
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Module-II: 

Writing for TV 

 Selection of words for TV news, writing for AV Presentations. 

 News Script 

 Scripting for an Interview  

 Writing for soap operas  

 Writing for Documentaries  

 

Module-III: 

Writing for Radio:  

 Writing for the ear, Radio News Script. 

 Writing for Radio Drama, Radio Feature, Radio Interview. 

 Writing for different types of radio programs. 

 Writing for radio ads and promos 

 

Module-IV 

Creative Skills 

 Imagination and visualization,  

 Clarity and precision,  

 Coherence and logical sequence in writing,  

 The nature and role of intuition; 

 Importance of research 

 Adaptation from literary works, 

 

Module-V 

Content management 

 Elements of Style 

 Grammar and the Structure of Language 

 Proof Reading and Editing 

 Final copy 

 

Reference books: 

 Rosenthal, Alan. Writing, Directing and Alan Rosenthal Producing Documentary 

Films and  

 Videos, Southern Illinois, University Press, 1990. 

 Field, Syd. Screenplay: The Foundations of Screenwriting, Ebury Press, 2003. 

 Frensham, Reymond G. Screen Writing: Teach Your Selves, Modder and Stoughton, 

1997. 

 Page 92 of 119 

 Joanne Zorian – Lynn. Presenting for TV and Video, A & C Black, London, 2001. 

 Christopher R. Harris & Paul Martin Lester. Visual Journalism. Allyn and Bacon, 

Boston, 2002. 

 Janet Trewin. Presenting for TV and Radio: An insider’s Guide Focal Press. 

 

Writing for Mass Media Laboratory 

The Preparation:  



 

Reading of select scripts/ extracts 

Examining professionally produced scripts from a range of media and across a range of 

genres 

Recognizing the conventions and terminology in the select scripts  

Discussing how they relate to the target audience 

Choosing the medium, genre and target audience based on the brief given 

Scripting for print media 

Scripting for Radio/TV 

Creative writing (commercials)  

The Writing Process 

Producing a script based on the choices made following the conventions they have studied 

Peer review and critiquing. 

The finished script must show continuity and narrative development; however, narrative 

closure is not required. Writing for visual media involves coordination with other creative 

teams and production teams. 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 

40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester)   30 



 

Examination  

Total   100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

TELEVISION PRODUCTION 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 300 

Prerequisite: Digital Filmmaking  

Credits: 4     

    

 

Course Description 

 

This course is designed make students to get acquainted with the art of television production. 

Students will learn about the various televisions production practices. They will understand 

the three phases of production. Students will also learn the art of writing the script and 

creating video news packages for the statements.  Students will also develop other film and 

video projects as time allows. 

 

Course Objectives 

 

1. Introducing fundamental concepts in television production. 

2. Imparting knowledge about pre-production and post-production. 

3. Making students understand the types of television formats. 

4. Help them to get familiar with technical knowledge like camera, lighting etc. 

5. Helping them to familiarize the roles of producer and director. 

 

Course Outcomes 

 

Students will be able to: 

1. Effectively handle and operate a video camera and sound controls and other 

equipment used in TV production  

2. Organize pre and post-production to a successful output. 

3. Produce a comprehensive TV film. 

4. Organize production and direction  

5. Gain the knowledge on the role of a producer and a director 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

 

Module-I 

● Basic TV system, expanded studio and electronic field production systems  

● Production elements  

● TV studio, studio control room, master control room & support areas  

● Analog and digital television  
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Module-II  

● Writing for single and multi-camera production  

● Storyboard Visual grammar  

● Writing program proposal and taking permissions 

 

Module-III  

● Parts of the camera, light to signal, types of cameras 

● Electronic and optical characteristics  

● Microphones and its operation on the field  

● Lenses, optical characteristics, operational controls  

● Basic camera mounts, mounting heads, movements  

 

Module-IV  

● Working with the camcorder and EFP camera  

● Framing effective shots  

● Studio lighting instruments and colour media  

● Basic editing, transitions, effects, titling, FCP and adobe premiere pro  

 

Module-V  

● Producer roles, pre-production activities  

● Moving from script to screen  

● Production terminology, multi-cam procedures  

● Directing rehearsals and show 

● Directing single-cam production and procedures  

 

SUGGESTED READING: 

1. Herbert, Zettl. 2000. Television Production Handbook. USA: Wadsworth Publication.  

2. Belvadi, Vasuki. 2008. Production: Tools and Techniques. New Delhi: Oxford 

University Press. 

3. Compesi, Ronald J. (2006) Video Field Production and Editing 

4. Allyn& Bacon; ISBN-10: 0205483356; 

5. Gross, Lyne S. / Foust, James C. (2012) Video Production: 

6. Disciplines and Techniques; Holcomb Hathaway Publishers; ISBN-10: 1934432504; 

 

Television Production Laboratory 

 

Understanding video production equipment 

Elements of Production 

Pre-production 

Production 

Post-Production 

Lighting, sound, colours 

Editing 

Multi-media production 

Multi-camera production 

Field Production (ENG, EFP) 

 

Assessment and Evaluation  

70-30 pattern  



 

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 
20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 

40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 



 

 

FOUNDATIONAL CONCEPTS OF MEDIA STUDIES 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 300 

Prerequisite: None  

Credits: 3  

       

 

Course Description 

 

The course gives foundational knowledge about critical media and also cultural studies. This 

theoretical framework will also provide media practitioners with an overview of the field. It 

offers an opportunity to identify and understand the social, cultural, and political implications 

of the media messages. The course identifies the dynamics of diverse cultural circuits and 

practices developed by the processes of representation, identity, production, consumption and 

regulation.  

 

 

Course Objectives 

 

The objectives of the course are: 

1. Familiarizing the students with critical media and cultural studies 

2. Enabling them to understand the aspects of media representation 

3. Pprovideingthem with an understanding of relevant frameworks for understanding 

media messaging and outcomes 

4. To inculcate in them the skills and knowledge necessary to voice concerns about our 

mediated world 

5. Expanding the media consciousness 

 

Course Outcomes 

 

Upon completion of the course, students will be able to;  

1. Understand Media & Cultural Studies Framework  

2. Explore the interconnectedness of Media & Art Forms  

3. Critique and analyze the Media Discourses and Narratives  

4. Engage with the politics of representation and popular culture 

5. Introduce using Contemporary Research Methodologies in Media Studies  

6. Examine the Digital Intervention & the New Media Archive  

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

 

Module-1: Introducing Media Studies and methods 
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1. Terminologies & Key Concepts  

Readings:  

Excerpts from: Robert Kolker, Media Studies: An Introduction, Wiley Blackwell, 2009 

2. Media as Cultural Industries and debates on popular culture 

Readings: Excerpts from:  

● Robert Kolker, Media Studies: An Introduction, Wiley Blackwell, 2009 

● Jesus Martin-Barbero. Communication, Culture, and Hegemony: From the Media to 

Mediation. London: Sage. 1993 

● Andrew Tudor. Decoding Culture: Theory and Method in Cultural Studies. London: 

Sage, 1999  

3. Art in the age of mechanical reproduction 

Readings: Walter Benjamin,(1970) “The Work of Art in the Age of Mechanical 

Reproduction” in Hannah Arendt (ed.) Illuminations, London: Fontana. 

4. A Cultural Biography of Things 

Readings: ArjunAppadurai (Ed.) The Social Life of Things: Commodities in Cultural 

Perspective. Cambridge University Press, 1988 

Module-2: Documentary, Experimental Film and Video 
1. The Document and the Documentary  

Readings:Excerpts from: Stella Bruzzi, New Documentary: A Critical Introduction –

Routledge 

2. The Mediated/Unmediated Image  

Readings:Excerpts from: StellaBruzzi, New Documentary: A Critical Introduction –

Routledge 

3. Documentary and the Ethnographic tradition  

Readings:Excerpts from: Patricia Aufderheide, Documentary Film: A very short 

introduction, OUP, 2007 

4. The Birth of Observational Cinema 

Readings:Excerpts from: Patricia Aufderheide, Documentary Film: A very short 

introduction, OUP, 2007 

5. Video Cultures 

Readings:Excerpts from: Patricia Aufderheide, Documentary Film: A very short 

introduction, OUP, 2007 

 

Module-3: New Media and Convergence Cultures 

1. An Introduction to Transmedia 

Readings:Excerpts from: Henry Jenkins Sam Ford & Joshua Green Spreadable media: 

Creating value and meaning in a networked culture. New York: New York Univ. 

Press, 2013 

2. Theories and Practice of New Media Convergence 

Readings:Excerpts from: Henry Jenkins Sam Ford & Joshua Green Spreadable media: 

Creating value and meaning in a networked culture. New York: New York Univ. 

Press, 2013 

3. Digitextuality and Transformation of Image 

Readings:Excerpts from: Nicholas Gane and David Beer. New Media: The Key 

Concepts. Oxford: Berg, 2008 

4. Search and the Database of Intentions/Desires  

Readings:Excerpts from: 

● Nicholas Gane and David Beer. New Media: The Key Concepts. Oxford: Berg, 

2008 



 

● Henry Jenkins Sam Ford & Joshua Green Spreadable media: Creating value 

and meaning in a networked culture. New York: New York Univ. Press, 2013 

 

Module-4: Studying Television & Popular Culture  

1. The Politics of the Popular  

Readings: Excerpts from: Jonathan Gray, Amanda D Lotz, Television studies, Polity, 

2019 

2. Television News and Discourse Analysis  

Readings: Excerpts from: Morley, David (1980) The ‘Nationwide’ Audience: 

Structure and Decoding, London: British Film Institute 

3. Television Narratives - Fiction and Reality Shows, Rise of the OTT 

Readings: Excerpts from: Jonathan Gray, Amanda D Lotz, Television studies, Polity, 

2019 

4. Post-Modernism and Intertextuality 

Readings: Excerpts from: Jonathan Gray, Amanda D Lotz, Television studies, Polity, 

2019 

 

Module-5: The Digital Moment  

1. Interacting with the Digital World of Media Matrix 

Readings:Excerpts from: Henry Jenkins Sam Ford & Joshua Green Spreadable 

media: Creating value and meaning in a networked culture. New York: New York 

Univ. Press, 2013 

2. The New Digital Archive  

Readings:Excerpts from: Henry Jenkins Sam Ford & Joshua Green Spreadable 

media: Creating value and meaning in a networked culture. New York: New York 

Univ. Press, 2013 

3. Digital production and new art practice  

Readings:Excerpts from: Henry Jenkins Sam Ford & Joshua Green Spreadable 

media: Creating value and meaning in a networked culture. New York: New York 

Univ. Press, 2013 

4. Electronic Circulation and Multiple Screens  

Readings:Excerpts from: Henry Jenkins Sam Ford & Joshua Green Spreadable 

media: Creating value and meaning in a networked culture. New York: New York 

Univ. Press, 2013 

5. Platform Media and Creative Economy 

Readings:Excerpts from: Henry Jenkins Sam Ford & Joshua Green Spreadable 

media: Creating value and meaning in a networked culture. New York: New York 

Univ. Press, 2013 

 

Reading List: 

 Andrew Tudor. Decoding Culture: Theory and Method in Cultural Studies. London: 

Sage, 1999  

 Jesus Martin-Barbero. Communication, Culture, and Hegemony: From the Media to 

Mediation. London: Sage. 1993  

 ArjunAppadurai (Ed.) The Social Life of Things: Commodities in Cultural 

Perspective. Cambridge University Press, 1988 

 Henry Jenkins Sam Ford & Joshua Green Spreadable media: Creating value and 

meaning in a networked culture. New York: New York Univ. Press, 2013 



 

 Walter Benjamin (1970) “The Work of Art in the Age of Mechanical Reproduction” 

in Hannah Arendt (ed.) Illuminations, London: Fontana. Revised edition1992. 

published in ZeitschriftfurSozialforchung 5(1), 1936. 

 Stella Bruzzi, New Documentary: A Critical Introduction –Routledge 

 Jonathan Gray, Amanda D Lotz, Television studies, Polity, 2019 

 Patricia Aufderheide, Documentary Film: A very short introduction, OUP, 2007 

 Robert Kolker, Media Studies: An Introduction, Wiley Blackwell, 2009 

 

Additional/Supplementary Readings: 

● SumathiRamaswamy (Ed.) Beyond Appearances: Visual Practices and Ideologies in 

Modern India. New Delhi: Sage Publications, 2003  

● Nicholas Gane and David Beer. New Media: The Key Concepts. Oxford: Berg,2008  

● Modleski, Tania (1988) The Women Who Knew Too Much: Hitchcock and Feminist 

Theory. London: Routledge.  

● Morley, David (1980) The ‘Nationwide’ Audience: Structure and Decoding, London: 

British Film Institute  

● Nandy, Ashis (ed.) (2002), The Secret Politics of Our Desires: Innocence, Culpability 

and Indian Popular Cinema New Delhi: Oxford University Press.  

● Mulvey, Laura (1992 [1975]) „Visual Pleasure and Narrative Cinema‟, in the Sexual 

Subject: A Screen Reader in Sexuality. London: Routledge, 22-34  

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 



 

syllabus Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

DIGITAL MARKETING 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 300 

Prerequisite: None 

Credits: 3 

        

 

Course Description 

 

This course seeks to provide knowledge about the concepts, tools, techniques, and relevance 

in the present changing scenario. It also enables the student to learn the application of digital 

marketing tools and become acquainted with the ethical and legal aspects involved therein. 

The course aspires to deliver understanding about the concepts, tools, techniques, and 

relevance in the present changing scenario. It also enables the learners to learn the application 

of digital marketing tools and acquaint themselves with the ethical and legal aspects involved 

therein. 

 

Course Objectives 

 

1. To enable students to identify and assess the impact of digital technology in 

transforming the business environment and also the customer journey. 

2. Help students understand how marketers think, conceptualize, test continuously to 

optimize their product search on digital platforms. 

3. To illustrate how the effectiveness of a digital marketing campaign can be measured 

demonstrate their skills in digital marketing tools such as SEO, Social media, and 

blogging for engaging the digital generation. 

4. Encourage students to appreciatethe need for the regulatory framework for digital 

marketing in India. 

5. Impart knowledge of the ethical and legal implications of digital marketing.  

 

Course Outcomes 

 

Students will be able to:  

1. Develop and execute a marketing plan, incorporating all elements of the marketing 

mix, segmentation and positioning strategies and other elements. 

2. Understand the role of both digital and traditional media in marketing and the 

intersection of online and offline strategies and tactics. 

3. Guide the development of a digital presence from a marketing point of view. 

4. Analyze the ethical and legal implications of digital marketing.  

5. Understand the Importance and application of Interactive marketing. 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

Course Content 
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Module-I:  

Introduction 

● Concept, scope, and importance of digital marketing.  

● Traditional marketing versus digital marketing.  

● Challenges and opportunities for digital marketing.  

● Digital penetration in the Indian market.  

● Digital marketing landscape: an overview. 

 

Module-II:  

Digital Marketing Management 

● Digital-marketing mix.  

● Segmentation,  

● Targeting,  

● Differentiation, and Positioning:  

● Concept, levels, and strategies in a digital environment; 

● Digital technology and customer relationship management.  

● Digital consumers and their buying decision process. 

Module-III:  

Digital Marketing Presence 

● Concept and role of the Internet in marketing. 

● Online marketing domains.  

● The P.O.E.S-M framework.  

● Website design and Domain name branding.  

● Search Engine Optimisation: Stages, Types of traffic, tactics.  

● Online advertising: types, formats, requisites of a good online advertisement.  

● Buying models. 

● Online public relation management.  

● Direct marketing: scope and growth.  

● E-mail marketing: types and strategies. 

 

Module-IV:  

Interactive Marketing 

● Interactive marketing: concept and options.  

● Social media marketing: concept and tools. 

● Online communities and social networks.  

● Blogging: types and role.  

● Video marketing: tools and techniques.  

● Mobile marketing tools. 

● PPC marketing. 

● Payment options. 

 

Module-V:  

Ethical and Legal Issues 

● Ethical issues and legal challenges in digital marketing.  

● Regulatory framework for digital marketing in India. 

 

Digital Marketing Practicals 

(Basics) 

Search Engine Optimization (SEO)  



 

Social Media Marketing 

Content Marketing 

Email Marketing 

Mobile Marketing 

Marketing Analytics 

Affiliate Marketing 

 

References 

1. Chaffey, D, F.E. Chadwick, R. Mayer, and K. Johnston (2015). Internet Marketing: 

Strategy, 

2. Implementation, and Practice. Pearson India 

3. Frost, Raymond D., Alexa Fox, and Judy Strauss (2018). E- Marketing. Routledge 

4. Gupta, Seema (2018). Digital Marketing. McGraw Hill Education (India) Private Ltd. 

5. Kapoor, Neeru. E-Marketing, Pinnacle learning 

6. Kotler, Philip, HermawanKartajaya, and IwanSetiawan (2017). Digital Marketing: 4.0 

7. Moving from Traditional to Digital. Pearson India 

8. Ryan, Damian and Jones Calvin (2016). Understanding Digital Marketing: Marketing 

9. Strategies for engaging the Digital Generation.Kogan page 

 

Additional Resources: 

10. Blanchard O. (2014) Social Media ROI: Managing and Measuring Social Media 

Efforts in 

11. Your Organization. 

12. Charlesworth, Alan (2018). Digital Marketing: A Practical Approach. 

13. Gay, Richard, Alan Charlesworth, and Rita Esen. Online Marketing: a customer-led 

14. approach.Oxford University Press Inc., New York. 

15. Ryan, Damian (2016). Understanding Digital Marketing: Marketing Strategies for 

engaging 

16. the Digital Generation. 

17. Tasner, M. (2015) Marketing in the Moment: The Digital Marketing Guide to 

Generating 

18. More Sales and Reaching Your Customers First, 2/E, Pearson. 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule Test/Assessment 1 Module 1  



 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 

40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total   100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

PROJECT 

 

Course Code: 

Course Type: Major/Programme Core 

Course Level: 300 

Prerequisite: None  

Credits: 5   

      

 

Course Description: 

 

The project is an integral part of the curriculum. It can take many various forms, but its 

purpose remains the same. The project is a unique opportunity for the students to carry out 

some research to devise an innovative solution for a real-world problem. While a task can be 

challenging, it can also be advantageous. It plays a vital role in preparing students for the 

world of work. Its practical applications help hone the students’ knowledge and skills.  

 

Course Objectives: 

 

1. Providing the experience to the students in an area of interest and familiarize them 

with the project management methodology 

2. Enabling them to understand and redefine a given problem/question 

3. To equip them with the skills to develop a concept, identify a theoretical framework, 

and organize their research into a well-structured report/dissertation 

4. Helping students hone their writing skills and enhance their ability to communicate 

their ideas effectively 

5. To give students the opportunity to work on a project from ideation to the delivery of 

the planned outcome 

 

Course Outcomes: 

 

By the end of the project the students will be able to; 

 

1. Prepare well for the working world 

2. Consolidate their learning with valuable hands-on experience to help develop them 

into well-prepared and well-rounded graduates. 

3. Apply their knowledge and skills to explore/research/come up with innovative 

solutions for real-life problems, all while gaining valuable insights into the demands 

and responsibilities of the working world.  

4. Demonstrate their writing skills which is a key soft skill in any industry 

5. Understand the implications of their approach to a problem/question and the 

consequences and outcomes of the same in a ‘safe learning environment’ 

 

Module1: Select a topic - choosing a topic, narrowing your focus, and developing a thesis 

statement or research question. 

 

Module2: Do a literature review - identifying useful resources and organizing your results; 

some examples for using article databases effectively. 

 

Module3: Conduct your research (for those students required to do so) - creating surveys, 
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finding tests, designing studies, etc. 

 

Module4: The report - Writing & Citing - resources for writing the paper, citing your 

sources, and avoiding plagiarism.  

 

Module5: Present your results - create effective visual aids and deliver a professional 

presentation. 

 

Reference books: 

1. The Craft of Research, Fourth Edition (Chicago Guides to Writing, Editing, and 

Publishing) 4th Edition, by Wayne C. Booth (Author), Gregory G. Colomb (Author), 

Joseph M. Williams (Author), Joseph Bizup (Author), William T. FitzGerald (Author) 

2. “They Say / I Say": The Moves That Matter in Academic Writing, with 2016 MLA 

Update (Third Edition) by Gerald Graff  (Author), Cathy Birkenstein (Author)’ 

3. Research Design: Qualitative, Quantitative, and Mixed Methods Approaches, 4th 

Edition, by John W. Creswell  (Author) 

4. Publication Manual of the American Psychological Association 6th Edition by 

American Psychological Association  (Author) 

5. How To Prepare A Dissertation Proposal: Suggestions for Students in Education & 

the Social and Behavioral Sciences by David Krathwohl (Author) 

6. The Dissertation Journey: A Practical and Comprehensive Guide to Planning, 

Writing, and Defending Your Dissertation 2nd Edition by Carol M. Roberts  (Author) 

7. Writing Your Dissertation in Fifteen Minutes a Day: A Guide to Starting, Revising, 

and Finishing Your Doctoral Thesis 1st Edition by Joan Bolker  (Author) 

8. How to Write a Lot: A Practical Guide to Productive Academic Writing (Lifetools: 

Books for the General Public) 1st Edition by Paul J. Silvia  (Author) 

9. Dissertations And Theses from Start to Finish: Psychology And Related Fields 2nd 

Edition by John D. Cone  (Author), Sharon L. Foster (Author) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

DOCUMENTARY PRODUCTION 

Course Code: 

Course Type: Major/Programme Elective 1 

Course Level: 300 

Prerequisite: None  

Credits: 4   

Course Description  

 

This course is designed to give different categories of documentaries. This course will 

discuss from the concept through development until the final outcome.  As part of the course, 

students have to complete several assignments. They will learn the latesttechnology that is 

being used in the production. 

 

Course Objectives 

 

1. Enable students to identify documentaries and the creative process behind it 

2. Help students understandart, flow, creative observation of a documentary 

3. To make students acquainted with pre-production guidelines and understanding 

4. To impart them a detailed production aspect of documentary making 

5. To explain about the Post-production process 

 

Course Outcomes 

 

Students will learn 

1. What defines a documentary. 

2. Preparations for producing a documentary. 

3. How to prepare for the field work for shooting  

4. What goes into the post-production of a documentary. 

5. How to bring a documentary to the audience. 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

15 15 15 15 15 

 

Course Content 

 

Module I 

Theoretical Perspectives:  

● Understanding the Documentary. 

● Documentaries to educate and entertain. 

● The creative process and the vision. 

● Types: poetic, expository, observational, participatory, reflexive, performative. 

● Using re-enactment/ reconstruction. 

● Style and technique. 

● Ethics and representation 

 

Module II 

Pre-Production:  
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● Identification of the theme and central idea. 

● Researching the chosen topic area. 

● Making notes from research. 

● Creating lists: potential characters/ interviewees, basic storylines, areas of potential 

conflict and emotion. 

● Aspects of style: deciding the look, feel and style of the documentary. 

● Writing a ‘shooting script’/pre-script/outline. 

● Setting up a ‘shot list’ 

 

Module III 

Production:  

● Production details and logistics need for good, reliable, budget-friendly equipment. 

● Camera, lighting and sound set up, shooting the film. 

● Shooting the main footage; shooting styles. 

● B-roll: expositions, narrative shots, action shots, over the shoulder shots, wrap-up 

shots. 

● Editing  

● Styles 

 

Module IV 

Post Shoot  

● Scripting the ‘Unscripted’:  

● Creating structure from raw footage. 

● Transcribing the footage. 

● Creating scenes 

● Dividing the documentary into mini-stories/scenes. 

● Determining the ‘villain and the hero’ (person, thing or event). 

● The beginning: ways to start strong; the middle:  

● Establishing the core message. 

● The end: script building begins with visualizing the end; script template:  

● Two columns - one for audio and one for video 

 

Module V 

People Skills:  

● Ability to connect with people. 

● Importance of listening and empathy. 

● Appreciation of diverse perspectives. 

● Art of interviewing. 

● Contextual messaging. 

● People management skills for collaboration with the team  

 

Reference books: 

 Badley, W. Hugh. The Techniques of Documentary Film Production, London, Focal 

Press. 

 Barnouw Erik and Krishnaswamy. Documentary. 

 Das, Trisha. How to Write a Documentary.Page 114 of 119 

 Ellis, Jack EC, A New History of Documentary Film. 

 Mehrotra, Rajiv, The Open Frame Reader: Unreeling the documentary Film Ed. by 

PSBT. 



 

 Rabiger, Michal, Directing the Documentary. 

 Renov Michael “The Truth about Non-Fiction” and “Towards a Poetics of 

Documentary” in  

 Michael Renov ed. Theorizing Documentary AFI Film Readers, New York and 

London:  

 Routledge, 1993. 

 

Documentary Film Making Laboratory 

Production of a self-contained theme-based documentary (10-15 minutes) by each student 

under the supervision of the course instructor. The formal procedure of producing a 

documentary is to maintain and record the production:  

● Deciding on a story idea 

● Creating a production outline 

● Conducting equipment check  

● Shooting the video 

● Transcribing footage 

● Writing a script 

● Editing footage 

● Adding music and/ narration 

● The showing and the feedback 

The films should be submitted before the deadline.  

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 

40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 



 

specified portion of the 

syllabus 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

SCREENPLAY & STORYBOARDING 

 

Course Code: 

Course Type: Major/Programme Elective 1 

Course Level: 300 

Prerequisite: None  

Credits: 4        

 

 

Course Description 

 

This course deals with the writing for the screen with proper formats of screenplays in which 

students will learn and develop the craft of visual storytelling. They will learn to draw on 

memories, experiences, observations and imaginations to create compelling characters and 

stories for the screen. 

 

Course Objective  

 

1. Imparting a professional approach to writing screenplays from the conception of the 

idea through the outlining process. 

2. Help students focus on learning how to break a story, develop an idea, create 

character arcs, and craft ideas into a structure.  

3. Enable them to identifyand practice the elements of visual perspective by 

storyboarding.  

4. Encourage students to develop good writing habits while discovering their creativity. 

5. Help them understand the importance of storyboarding 

 

Course Outcomes 

 

Students will be able to: 

1. Understand screenplay narrative structure, styles and developments. 

2. Analyze the principles, techniques of screenplay writing. 

3. Understand the different elements, visual grammar and its applications on Screenplay 

writing. 

4. Identify the basic concept of storyboarding, different styles.  

5. Get acquainted with advanced storyboarding and animatic content creations 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

15 15 15 15 15 

 

Course Content 

 

Module 1: Screenplay basics 

 Introduction to Scriptwriting, screenplay and teleplay screenplays elements. 
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 Basics of screenplay writing, Use of the screenplay, Action, Scene Headings, 

Character Name, Screenplay Page Breaking, Short Lines/Poetry/Lyrics,  

 Titles or Opening Credits, Screenplay Title Page, Continued and Revisions, Header 

Text + Do's & Don'ts,  

 Screenplay Related Formats and full knowledge about teleplay script. 

 

Module 2:Screenplays Styles& Structures 

 Narrative structure - beginning - middle- end - conflict, development, climax and 

denouement- story, storyline, plot, and treatment  

 Principles of suspense and surprise.  Select narrative techniques - point of attack, 

exposition, planning, point of view, pace, tone,  

 Subject matter, title, openings, contrast, coincidence, tension release laughter. 

 Difference between  Screenplay and Script  

 

Module 3: Screenplay Elements 

 Craft a Logline 

 Write a Treatment 

 Develop Your Characters 

 Plot and Outline 

 Write a First Draft 

 Step Back and Take a Break 

 

Module 4: Visual elements of Screenplay writing 

 Illustration-role and importance, types of visuals, photographs & drawing  

 purpose of illustration–Types of illustrations for advertisements 

 Illustrations for storyboarding techniques. 

 

Module 5: Storyboarding 

 Storyboard–What is a storyboard?-steps, concept development, sketching. 

 Perspective –Eye levels, visual analysis & visual appreciation.  

 The Advantages of Storyboarding, Interactive Storyboarding, Storyboarding for TV 

and film.  

 Introduction, Multimedia Storyboarding Tools, Using Interactive Storyboarding to 

Speed-up the Content-writing Phase, Using Interactive Storyboarding to Speed-up 

Report Document Production 

 

Key Text Books: 

1. Patrick Nash, Short Films Writing the Screenplay-2010 (T1) 

2. Dwight V. Swain, Joye R. Swain, Film Scriptwriting: A Practical Manual, Focal 

Press, 1988 (T2) 

3. J Michael Straczynski, The Complete Book of Scriptwriting Writer's, Digest Books, 

2002(T3) 

4. Richard Walter, Essentials of Screenwriting, Plume, 2010 (T4) 

5. Irwin R. Blacker, the elements of screenwriting, Simon & Schuster Books for Young 

Readers, 1986 (T5) 

6. Friedman, writing for visual media, focal press, London 2007 (T6) 

 

Reference Books: 

1. Robert Hellard, Writing for TV &Radio  (R1) 



 

2. Blum, Richard A, Television & Screen Writing, from concept to contract, focal press  

2001 (R2) 

3. Elbow, Peter, Writing with Power, Techniques for mastering the writing process, 

Oxford University Press 1998 (R3) 

4. Keller, Teresa and Steve Hawkins, Television news: A handbook for reporting, 

writing, shooting, Editingand Producing, Holcomb Hathaway,2009 (R4) 

5. Shirley A. White,  Participatory Video, Sage Publications, New Delhi, 2003 (R5) 

6. Simon Cottle, Media Organization and production, Sage Publications, New Delhi, 

2003.(R6) 

7. Michael Rabiger, Directing the Documentary, Focal Press, 1998.(R7) 

 

Screenplay & Storyboarding Laboratory 

 

1. Reading Seeger, Sydfield 

2. The Dramatic Question for Every Scene/Act/Plot Point 

3. Scenic order 

4. Different shots 

5. Opening Scene That is at a Different Point in the Plot  

6. In Conclusion 

7. Breaking down/studying story structure. 

8. Creating design & expression sheets for characters for sequence  

9. Thumbnail 5 beats for sequence #1 (focusing on beginning, middle, end.) 

10. Draw 1 example of a single shot, which tells a simple story.  

11. Then redraw the same shot using different compositions (no limit) to describe 

different aspects of emotions or mood. 

12. First draft 

13. Final Script 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 
20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 3 2 x 20 40 



 

Term Assessments  (Better 2 of 3) 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 
  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

PRINT MEDIA PRODUCTION 

 

Course Code: 

Course Type: Major/Programme Elective 1 

Course Level: 300 

Prerequisite: None  

Credits: 4  

       

 

Course Description 

 

This course is intended to prepare students for practical aspects of Print production. The 

production project will be in a group and will help the students learn the importance of 

teamwork in the industry. Focusing on all the four stages of production, this paper aims to 

create a generation of publishers with highly desirable skills and employment potential.   

 

Course Objectives 

 

1. Make them to learn basics of design 

2. Imparting knowledge about the basics of graphics application 

3. Help students identify the basics of layout and design 

4. Enable them to understand the composition for printing 

5. Help them comprehend the basic editing for print 

 

Course Outcomes 

 

Students will be able to:  

1. Describe the fundamentals of the most common printing methods regarding the 

printing process and press configuration 

2. Analyze how print quality can be evaluated subjectively with the help of instruments 

3. Understand the principles for, the different types of as well as the areas of use for 

print finishing techniques 

4. Illustrate the premises for, and the steps involved in establishing, a colour-managed 

process 

5. Perform Basic editing process in print 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

15 15 15 15 15 

 

Course Content 

 

Module-1 Basics of Design 

• Aesthetics of design 

• Elements and Principles of design 

• Typeface families; Principles of good typography 
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Module-2 Basics of Graphics 

• Meaning and Concept of Graphics 

• Importance of Graphics 

• Recent Developments in the field of Graphics 

 

Module-3 Layout 

• Newspaper layout and design 

• Types of layout 

• Importance of visual appeal in page-making 

• Graphics/diagrams and illustrations and its importance 

 

Module-4 Type Composition and Printing Method 

• Type composition 

• DTP and use of computer software 

• Printing methods- letterpress, Cylinder, Rotary, Gravure, Screen, Offset, Plate making and 

Types of papers 

 

Module-5 Graphic Editing Software 

• Color Essentials: Specifying color, Additive/subtractive color; spot/process color, The 

Color and Swatches panels, Tints and gradients, Color separations, Printer’s marks & 

printing options 

• Grids, Guides, and Aligning Objects 

• Text Wrap, Layers & Effects 

• Type Continuity: Applying Styles 

• Page Continuity: Master Pages 

• Planning Design Project: Designing and printing of cover page, designing a publication 

 

Text Book: 

1. Sarkar, N.N., (2013). Art and Print Production. New Delhi, India: Oxford University 

Press  

 

References: 

1. Lupton, E, Philips, J.C., (2015). Graphic Design: The New Basics. NY, USA: Princeton 

Architectural Press 

2. Darylr, M., (2004). News Paper Layout and Design. New Delhi, India: Surjeet 

Publication. 

3. Evans, H., (1976). Editing and Design; Book Five: Newspaper Design. London, UK: 

Heinemann 

 

Print Media Production Laboratory 

 

Designing different formats of print media 

Pamphlets, brochures, posters 

Newspaper design 

Working with PageMaker, InDesign, Illustrator etc.  

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 



 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 
20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 

40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

CORPORATE RELATIONS & PUBLIC RELATIONS 

 

Course Code: 

Course Type: Major/Programme Elective 2 

Course Level: 300 

Prerequisite: None  

Credits: 4   

      

 

Course Description 

 

This course provides the skills in communication with a strategic, managerial and analytic 

approach. The students will be able to understand the different sections of corporate-like 

branding, marketing communication, PR, reputation management, and how organizations 

handle their internal and external communications amid the complexities of the modern 

world. And also, this course explores internationally recognized major theoretical concepts 

and applications of communication studies in the subfields of Public Relations and 

Government Relations.  

 

Course Objectives 

 

1. Help students understand the evolution and growth of corporate communication 

2. Imparting the knowledge about CSR and its importance 

3. Introducing them to Public Relations 

4. Impart understanding PR tools and tactics 

5. Enable them to observe and discuss PR case studies 

 

Course Outcomes 

 

Students will be able to: 

1. Discuss the structure of Corporate Communication and its functions 

2. Describe the tools of corporate communication and the role of strategic 

communication in brand building 

3. Determine corporate social responsibility adopted by various organizations 

4. Understand, recognize, and examine the phenomenon of media transparency and its 

application for the public relations profession and practice in a global world. 

5. Identify, analyze, and discuss actual case studies and/or strategic communication and 

PR campaigns. 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

 

Module I: Introduction to Corporate Communication 

● Evolution and growth of corporate communication 
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● Definition, scope, need and functions of corporate communication 

● Corporate communication mix, organizational structure 

● Corporate culture: types and need, corporate citizenship  

 

Module II:: Corporate Social Responsibility (CSR) & Corporate Identity. 

● Defining different publics and their importance 

● Theoretical concepts of CSR, phases of CSR. 

● Corporate identity- concepts, variables and process 

● Building a distinct identity for a product and service 

 

Module III:: Public Relations 

● Principles, Concepts & History. 

 

Module IV:: PR Management  

● Integrated Marketing Communication 

● PR Tools 

● PR Writing Tactics 

● PR Campaigns & Research.  

 

Module V:: Case studies 

● Observation &Case Studies of successful PR exercises. 

 

References/Readings List: 

1. B. N. Ahuja, Public Relations  

2. BaldeoSahai, Public Relations: A Scientific Approach  

3. C. H. Sandage, Advertising: Theory and Practice  

4. D. S. Mehta, Handbook of PR in India  

5. Datta, Sarojit. Advertising Today- In the Indian Context  

6. Eric McGregor, Teach Your Advertising  

7. Frank Jefkins, Advertising Made Simple  

8. H. W. Hepner, Effective Advertising  

9. H. W. Hepner, Modern Advertising  

10. J. Jethwaney, Public Relations  

11. J. M. Kaul, Public Relations in India  

12. JaishriJethwaney, Corporate Communication, Oxford Publishers, 2010  

13. Joseph Fernandez, Corporate Communication: A 21stCentury Primer, Sage, 2004  

14. JaishriJethwaney, Public Relations, Sterling Publishers, 2002  

15. IqbalSachdeva, Public Relations: Principles and Practices, Oxford University Press, 

2009  

16. S.K. Roy, Corporate Image of India, Sh. Ram Centre, 1974  

17. R.K. Balan, Corporate Public Relations, Sterling Publisher, 1992 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 



 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 
20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 

40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ADVERTISING 

 

Course Code: 

Course Type: Major/Programme Elective 2 

Course Level: 300 

Prerequisite: None  

Credits: 4  

       

 

Course Description 

 

This course introduces integrated marketing communications strategies and tactics, the 

practices we know best as advertising, promotion, direct response, public relations and 

marketing communications. The course will examine communications theory and provide 

hands-on experience in creating advertising and media plans. It will also discuss how 

marketers integrate and link their contacts to generate maximum impact and leverage for the 

brand. 

 

Course Objectives 

 

1. Demonstrating the breadth of advertising and communications tools available today. 

2. Providing real-world examples of success 

3. Introducing the student to the strategic process of developing advertising & 

integrated marketing communications. 

4. Helping the student with practical hands-on problem-solving experience. 

5. Enabling the students to understand media laws and ethics for advertising 

 

Course Outcomes 

Students will be able to: 

1. Understand the overall role advertising plays in the business world. 

2. Demonstrate the advertising strategies and budgets. 

3. Identify and understand the various advertising media. 

4. Analyze how an advertising agency operates. 

5. Evaluate media laws and ethics for advertising 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

 

Course Content 

        

Module-1: Introduction 

● Definition of advertising –Objectives, Functions and Relevance. 

● Importance of Advertising 

● Classification and types of advertising 

● Media for advertising (Print, Radio, Television, Film, Digital)  
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Module II: Ad agency Management 

● Structure of an ad agency – Roles and Responsibilities 

● Types of Agencies& Services 

● PROCESS, business development, pitching for accounts – agency client interface; 

creative and media. 

 

Module III: Design and Production of advertisements 

● Print Ads, radio ads, television ads, Digital media (Websites, Facebook, LinkedIn, 

Twitter, Blogs)  

● Media planning- selection and scheduling  

● Campaign Plan-Campaign Objectives - Brief Elements of a Campaign and their 

Relevance/Importance  

● Advertising and Brand building 

● Unique Selling Proposition (USP)  

 

Module IV: Models of advertising 

● AIDA  

● DAGMAR  

● Hierarchy of effects model  

● Quick Action model  

● Language, Symbols and logos in ads  

● Portrayal of Women in Ads, Children in ads  

● Advertising research (copy research, media research and evaluation measures)  

 

Module V: Media laws and ethics concerning advertising 

● Paid News, Surrogate ads 

● Product Placement; 

● DD and AIR guidelines 

● socio-economic and cultural effects of advertising  

● Apex bodies in advertising (AAAI, ASCI) – ASCI and its code of conduct, case 

studies from ASCI. 

 

Readings & References: 

1. Keval J. Kumar: Mass communication in India, Jaico Publishing House 

2. Sandage and others  

3. Sethia and Chunawala (2011)  Foundations Of Advertising: Theory And Practice 

4.  

5. Otto Kleppner 

6. Adrian R. Mackay edited, (2005): The practice of advertising, 5 ed, Elsevier Butter 

worth, Heinenmann 

7. Al Ries, Laura Ries (2002): The Fall of Advertising and The Rise of PR, Harper 

Collins Publishers Pty. Ltd.  

8. Angela Goddard, (1998): The Language of Advertising, RoutledgeIntertext series  

9. Barrie Gunter, Caroline Oates and Mark Blades, (2005): Advertising to Children on 

TV, Content, Impact and Regulation, Lawrence Erlabaum Associates Publishers, 

Mahwah, New Jersey.  

10. Belch & Belch, (2003): Advertising and Marketing, An Integrated Marketing 

Communications Perspective, The McGraw Hill Companies.  



 

11. Christina Spurgeon, (2007): Advertising and New Media, Routledge, Taylor & 

Francis Group, London and New York  

12. Gillian Dyer, (1982): Advertising as Communication, Routledge, Taylor &Francis  

 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 
20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 

40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 
  100 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 



 

 

 

GLOBAL POLITICS AND MEDIA 

 

Course Code: 

Course Type: Major/Programme Elective 2 

Course Level: 300 

Prerequisite: None  

Credits: 4 

        

 

Course Description 

 

This course gives students the role of mass media in a global context. It will focus on the 

technological development and direction of information flow among nations, the need to 

continue the debate on the new world information and communication order, and the 

information highway monopoly by countries in the northern hemisphere. It will also look at 

globalization and its outcomes, especially in developing nations such as India. 

 

Course Objectives 

 

1. Enable students to understand Media and International Communication 

2. Help them learn about global media and information society 

3. Impart knowledge on identifying the media conglomerates and the global market 

4. Help them examinethe effect of global conflict on world media 

5. Encourage students to evaluate the ideology and the cultural inference behind global 

media  

 

Course Outcomes 

 

Students will be able to: 

1. Understand the global communication and the rise of popular media, and how 

information played its role in crucial developments in the world.  

2. Analyze the impact of globalization on society, economy. 

3. Identify the expansion of the global market across the borders.  

4. Illustrate the role of media during various global conflicts. 

5. Explain the cultural politics, media hegemony and debates on freedom of expression.  

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

 

Module I - Media and international communication:  

The advent of popular media: a brief overview.  

Propaganda in the inter-war years: Nazi propaganda; 

Radio and international communication; 
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Communication debates: NWICO, McBride Commission and UNESCO 

 

Module II - Media and Globalization:  

Globalization: barrier–free economy, multinationals and development; technological 

advances, telecommunication; globalization of TV formats; 

Global networks: information society, network service economy, movement of intangibles  

 

Module III - Media and the Global Market:  

Trans-world production chains and BPOs /call centers; 

Media conglomerates and monopolies: Ted Turner/Rupert Murdoch; 

Global and regional integrations: pan-India channels; entertainment: local/ global/hybrid - 

KBC/Big Boss/others 

 

Module IV - Global Conflict and Global Media:  

World Wars and media coverage: the rise of radio-propaganda and persuasion; 

The Gulf Wars: CNN’s satellite transmission,  

Embedded journalism; 9/11 and implications for the media; 26/11 and implications for the 

media 

 

Module V - Ideology, Culture and Globalization:  

Cultural politics: media hegemony and legitimization of media driven global cultures, 

Homogenization, the English language; rise of regional initiatives:  

Al-Jazeera; hacking: Wiki Leaks,  

Media executions; freedom of expression debates  

 

Reference books:  

• Choudhary, Kameswar (ed) Globalization, Governance Reforms and Development in 

India, Sage, New Delhi.  

• Kamalipor, Yahya R. Globalization of Corporate Hegemony, New York Press.  

• Monroe, Price. Media Globalization’ Media and Sovereignty, MIT Press, Cambridge, 

2002.Kamalipor, Yahya R and Snow Nancy, War, Media and Propaganda, Rowman 

and Littlefield Publication. 

• Patnaik, B.N &ImtiazHasnain(ed) Globalization: Language, Culture and Media, Indian 

Institute of Advanced Studies, Shimla, 2006.  

• Singh, Yogendra. Culture Change in India: Identity and Globalization, Rawat 

Publication, New Delhi, 2000.  

• Thussu, DayaKishan. Continuity and Change, Oxford University Press. 25  

• UNESCO Publication, Communication and Society, Today and Tomorrow “Many 

Voices One World”.  

• Yadava, J.S. Politics of News, Concept Publishing and Co.  

• Zelizer Barbie and Allan Stuart, Journalism after 9/11, Routledge Publications. 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 



 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

SOCIAL MEDIA & WEBCASTING 

 

Course Code: 

Course Type: Major/Programme Elective 3 

Course Level: 300 

Prerequisite: None  

Credits: 4     

 

Course Description 
 

This course will focus on using internal/enterprise social media and collaboration tools and 

technology available to today’s organizations. And the course focuses on the impact of social 

media from a global perspective. Adding to this, the course also discusses the latest trend in 

webcasting. The platforms and various tools and techniques used in webcasting are also 

discussed.  

 

Course Objectives 

 

1. Help students understand Social media and digital technologies 

2. Enable them to analyze the impact of social media 

3. Make students familiarize with the social media organizations 

4. Help them identify corporate networks and media strategies  

5. Impart knowledge on the basics of webcasting 

 

Course Outcomes 

 

Students will be able to: 

1. Identify the landscape of traditional, digital, and social media Netscape  

2. Understand the major social media platforms, how they function, and what role they 

play in the day to day life.  

3. Choose the right social media platforms and learn how to create social media policies 

4. Learn to broadcast live content on social media platforms 

5. Learn the basics of webcasting. 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

 

Module I - Social media a new paradigm 

● Digital technologies; 

● Literacy redefined; 

● The user and the fourth screen; 

● virtual proximities and expanding networks.  

● Social media tools and platforms:  

● Categorisation; features and uses - pros and cons; a few examples: Facebook, Twitter, 

WordPress, YouTube, LinkedIn, Instagram, Snapchat etc.  
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Module II - Impact of social media: 

● Influential capacity; 

● Shifts in information flows; 

● Volume, nature and formats of contents; 

● Social and ethical implications; 

● Online activism; citizen journalism; 

● Changing character of communication; 

● Democratisation and the digital divide; 

● Cybercrime:  

● A few case studies 

 

Module III- Social media and organizations: 

● ‘Digital natives’ and the falling apart of hierarchies:  

● less pyramidal and more cooperative control structures; 

● communication and collaboration; 

● growing relevance in the context of geographically dispersed teams; 

● learning and knowledge management in organizations,  

● Strategies to successfully navigate the media landscape  

● A few case studies  

 

Module IV - Corporate social networks:  

● Production of positive network externalities, increase of business  

● Information capital; audience analysis and content planning; marketing strategies used 

by businesses: engagement and nurture; 

● Social strategies and business metrics; integrated marketing communications 

strategies for social media - an overview of the trends (Indian and global); ethical and 

legal implications  

● A few case studies  

 

Module V - Introduction to webcasting:  

● Basic webcasting concepts,  

● Digital audio-video basics, webcast encoding.  

● Producing high quality LIVE streaming using tools like VMix, Blackmagic, Stream 

Shark, Zoom etc. 

● Selecting proper gear and software - cameras, mics, capture cards, video mixers, 

encoders etc. 

● Various mobile apps  

● Visual and Audio Mixing  

● Web rating techniques 

 

Social Media & Webcasting Laboratory 

 

Administering different social media handles 

Content management 

Blogging 

Live streaming of Facebook, YouTube and other handles 

 

Reference books: 

1. Guy Kawasaki & Peg Fitzpatrick. The Art of Social Media. Penguin. 2014. 



 

2. Carrigan, Mark. Social Media for Academics. Sage Publications Ltd. 2016. 

3. Bennett,W.Lance. New Media Power: The Internet and Global Activism. 2003. 

4. Castells, Manual. “The Network Society: a cross-cultural perspective”, Edward Elgar, 

MA  

5. (Chapter 1. Informationalism, networks, and the network society: a theoretical 

blueprint pp.3-45), 2004. 

6. Kahn, R and D Kellner, “New Media and Internet Activism: From “The Battle of 

Seattle to  

7. Blogging” New Media & Society, Vol. 6, No. 1, 2004. 

8. Lister Martin. New Media – A Critical Introduction. Routledge, 2009. 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 
20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 

40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total   100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 



 

RADIO PRODUCTION 

 

Course Code: 

Course Type: Major/Programme Elective 3 

Course Level: 300 

Prerequisite: None  

Credits: 4   

      

 

Course Description 

 

This course is an exploration of the art of audio production. It is an opportunity to explore 

some of the possibilities of audio as a stand-alone medium and audio as a combination with 

other media. This course aims to produce technically competent students familiar with the 

manipulation of sound, music and speech signals in audio production, recording and 

reproduction. 

 

Course Objectives 

 

1. Familiarizing the students with the basics of radio and audio production work 

2. Enabling them to understand the different tools and formats of radio production 

3. Providing them with a basic understanding of relevant audio software supplementing 

radio production work 

4. Inculcating the skills and knowledge necessary to create their own media projects in 

the medium of radio 

5. Enable them to create their own audio-based projects. 

 

Course Outcomes 

 

Upon completion of the course, students will be able to; 

1. Deal various aspects of Radio programming  

2. Enhance their technical and creative skills  

3. Understand the basic elements of radio broadcast and programming 

4. Critically understand the medium of radio 

5. Analyze the different aspects of radio production 

6. Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

15 15 15 15 15 

 

Course Content 

 

Module1: Introduction to Radio 

1. History and evolution of radio 

Reading: Excerpts from:Michael H. Adams, and Kimberly K. Massey, Introduction to 

Radio: Production and Programming. 

2. Organizational structure of radio station 

Reading: Excerpts from:Michael H. Adams, and Kimberly K. Massey, Introduction to 

Radio: Production and Programming. 
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3. Broadcasting guidelines and code of ethics in radio in India 

Reading: Excerpts from:Michael H. Adams, and Kimberly K. Massey, Introduction to 

Radio: Production and Programming. 

 

Module 2: Understanding Sound and production 

1. Components of sound  

Reading: Excerpts from: 

● Bob Gilmurray, the Media Student's Guide to Radio Production 

● Tomlinson Holman,Sound for Film and Television, Focal Press, 2010 

2. Basic equipment survey for recording sound  

Reading: Excerpts fromBob Gilmurray, the Media Student's Guide to Radio 

Production 

3. Fundamentals of radio production techniques 

Reading: Excerpts fromBob Gilmurray, the Media Student's Guide to Radio 

Production 

 

Module 3: Scripting and presenting 

1. Writing for the ear  

Reading: Excerpts fromMichael H. Adams, and Kimberly K. Massey, Introduction to 

Radio: Production and Programming 

2. Discussions on formats 

Reading: Excerpts from:Michael H. Adams, and Kimberly K. Massey, Introduction to 

Radio: Production and Programming 

3. Voice modulation  

Reading: Excerpts from 

● Michael H. Adams, and Kimberly K. Massey, Introduction to Radio: 

Production and Programming 

● Jan Roberts-Breslin, Making media: foundations of sound and image 

production, New York: Focal Press, 2018  

4. Presentation skills 

Reading: Excerpts fromMichael H. Adams, and Kimberly K. Massey, Introduction to 

Radio: Production and Programming 

 

Module 4: Programming & Studio Basics 

1. Different genres of radio programming 

Reading: Excerpts from: 

● Bob Gilmurray, the Media Student's Guide to Radio Production 

● K.M. Shrivastava, News Writing for Radio and T.V., Sterling 

2. News and current affairs program 

Reading: Excerpts from: K.M. Shrivastava, News Writing for Radio and T.V., 

Sterling 

3. Educational, entertainment and sports program 

Reading:Excerpts from: Michael H. Adams, and Kimberly K. Massey, Introduction to 

Radio: Production and Programming 

4. Studio work 

Reading:Excerpts from: Bob Gilmurray, the Media Student's Guide to Radio 

Production 

5. Sound Editing 

Reading:Excerpts from: Bob Gilmurray, the Media Student's Guide to Radio 

Production 



 

 

Module 5: Radio Project 

1. Using Radio formats and Scripting 

2. Producing any one format (4-6minutes) in groups 

 

References/Text Books: 

1. Bob Gilmurray, the Media Student's Guide to Radio Production. 

2. Jan Roberts-Breslin, Making media: foundations of sound and image production, New 

York: Focal Press, 2018 

3. K.M. Shrivastava, News Writing for Radio and T.V., Sterling 

4. Michael H. Adams, and Kimberly K. Massey, Introduction to Radio: Production and 

Programming. 

5. Richard Aspinall, Radio Programme Production: A Manual for Training. 

6. Tomlinson Holman, Sound for Film and Television, Focal Press, 2010 

7. U.L Baruah, “This is All India Radio”, Publications Division, Government of India.  

 

Radio Production Laboratory 

 

Broadcast Production:  

- Learn techniques in identifying potential radio news stories; and conduct research for 

news reporting.  

- Conduct research for news reports; plan, carry out, record and edit news interviews 

for radio. 

Radio News Story Production:  

- Gain the skills required to write radio news scripts, edit audio and voice pre-recorded 

news stories to a broadcast-quality standard.  

- Learn how to compile radio news stories, and produce podcasts. 

Radio News Voice Presentation:  

- Develop the ability to carry out live radio crosses from outside of the studio.  

- Students will learn to develop the voice for radio to achieve broadcast quality reports. 

Radio News Package Production and Broadcasting:  

- Students gain an understanding of the production techniques and audio editing 

processes needed to produce three to four-minute news items for radio broadcast. 

Students also have the option to complete a documentary-style feature item of at least 

10 minutes in length. 

Editing software: Types and uses (Nuendo, Audacity and Adobe Audition) 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 



 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

FILM STUDIES 

 

Course Code: 

Course Type: Major/Programme Elective 3 

Course Level: 300 

Prerequisite: None  

Credits: 4       

 

Course Description 

 

Film Studies coursework is designed to provide students with an overview of film history and 

the skills necessary to analyze and critique the film. Students will learn about film theory, 

aesthetics, genres, and fundamental film criticism. Students will explore film through an 

examination of cinematography, editing, acting, scenes, and sound to allow students to view 

films critically, develop a systematic and convincing interpretation of the films they watch, 

and acquire the ability to analyze films in well-constructed and persuasive essays. 

 

Course Objectives 

 

1. Helping students through tracing the history and development of cinema 

2. Enable Development of a critical understanding of the language of cinema 

3. Encourage students to comprehend the role and impact of cinema in society and vice-

versa 

4. Help them build a nuanced understanding of the socio-political and technological 

aspects of filmmaking 

5. Imparting knowledge on the basics of film theory 

 

Course Outcomes 

 

Upon completion of the course, the students will be able to; 

1. Develop a range of analytical skills in the study of film.  

2. familiarize with major critical approaches in the field (narrative theory, feminism, 

cultural studies, and genre). 

3. Understand and demonstrate the relationship between film form and aesthetic effect 

through both film analysis and the creation of motion pictures. 

4. Conduct film research and compose cogent, persuasive, and valid essays about film. 

5. Acquire a broad knowledge of film history, national cinemas and modes of 

production. 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

 

Module 1: Introduction to the language of cinema 

1. Language of Cinema: Focus on visual Language: Shot, Scene, Deep focus 

cinematography 
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Reading:Excerpts from: 

James Monaco, How to Read a Film: Movies, Media and Beyond Oxford University 

Press, 2009; 

David Bordwell and Kirsten Thompson: Film Art: An Introduction (10th edition) 

Screening clips from: 

Rear Window, Alfred Hitchcock, 1954 

Citizen Kane, Orson Welles, 1941 

 

2. Chronological editing, Continuity Editing, Montage, Cross cutting, Soviet Montage 

Theory - Sergei Eisenstein and Kuleshov effect 

Reading:Excerpts from:  

● Bordwell and Thompson: Film Art: An Introduction (10th edition) 

● Pudovkin, V. (1958), Film Technique and Film Acting (London: Vision Press) 

Screening clips from: 

● Contrast: Baptism Sequence from The Godfather (1972) 

● Parallelism: Hugo (2011) 

● Symbolism: Psycho (1960) 

● Simultaneity: Silence of the Lambs(1991) 

● Leit Motif: Emperor’s March in Star Wars (1980) 

 

3. Focus on Sound: Diegetic and Non-Diegetic Sound; Off Screen Sound; Sync Sound 

Reading:Excerpts from: 

● Bordwell and Thompson: Film Art: An Introduction (10th edition) 

● Tomlinson Holman, Sound for Film and Television, Focal Press, 2010 

Screening clips from: 

Interstellar (2014) 

Roma (2018) 

 

4. Film Style, colour and Mis-en-scene, What is cinema? 

Reading: Excerpts from: 

Bordwell and Thompson: Film Art: An Introduction (10th edition) 

André Bazin, What is cinema? :essays selected by Hugh Gray, Berkeley, Calif. : 

University of California Press, 1971 

Screening clips from: 

Pan’s Labyrinth (2006) 

La Chinoise(1967) 

 

Module 2:Cinemas of India 

1. Silent Era cinema in India 

Reading: Excerpts from: 

● Tom Gunning, "Non-continuity, Continuity, Discontinuity: A theory of 

Genres in Early Films," in Thomas Elsaesser, ed. Early Cinema: Space, 

Frame, Narrative. London: British Film Institute, 1990, 86-94 

● Eric Barnouw and S. Krishnaswamy, Indian Film, New York Columbia 

University Press 1963  

Screening clips from:D. G. Phalke’sKaliaMardan and Sri Krishna Janma (circa 

1918); HimanshuRai and Franz Osten, The Light of Asia (1925) 

 

2. Hindi Cinema Early Cinema and the Studio Era 1950s, The Indian New-Wave 

Globalization and Indian Cinema Film Culture 



 

Reading: Excerpts from 

● Eric Barnouw and S. Krishnaswamy, Indian Film, New York Columbia 

University Press 1963  

● AshishRajadhyaksha, Encyclopaedia of Indian Cinema. Delhi: Oxford 

University Press, 1994 

Screening clips from: 

Mother India (1957), Pyaasa (1957, Madhumati (1958), Awaara (1951) 

3. Introduction to popular Hindi cinema –  

Reading: Excerpts from: 

● AshishRajadhyaksha, Encyclopaedia of Indian Cinema. Delhi: Oxford 

University Press, 1994 

● Anandam P. Kavoori and AswinPunanthambekar. Global Bollywood. New 

York: New York University Press. 2008. 

 

Screening clips from:Dil Se [“From the Heart”] (Mani Rathnam, 1998), 

KabhiKhushiKabhiGham (Karan Johar, 2001) 

 

4. Regional Cinemas of India  

Reading: Excerpts from: 

● AshishRajadhyaksha, Encyclopaedia of Indian Cinema. Delhi: Oxford 

University Press, 1994 

● Eric Barnouw and S. Krishnaswamy, Indian Film, New York Columbia 

University Press 1963  

● LalitaGopalan (ed.) The Cinema of India, Wallflower Press, 2010  

 

Screening clips from: Clips from Village Rockstars (Rima Das, 2017), Kabali (Pa 

Ranjith, 2016), C U Soon (Mahesh Narayanan, 2020), Vanaja (Rajesh Domalpalli, 

2006) 

 

Module 3:Film and Genre 

1. Theory of Film Genre – Christian Metz, Introduction to film genres: Narrative, 

avant-garde, documentary 

Reading: Excerpts from: Christian Metz, Film Language: A semiotics of cinema, 

1974 

Screening clipsfrom: The Matrix (1999), Coco (2017), Nanook of the North 

(1922), La Jetee (1962) 

 

2. Melodrama, science fiction, musical, horror, western, fantasy 

Reading: David Bordwell and Kirsten Thompson: Film Art: An Introduction (10th 

edition) 

Screening clips from: Sweeney Todd (2007), Singin in the Rain (1952), Blade 

Runner (1949), Stagecoach (1939) 

 

3. Focus on Film noir – Paul Schrader 

Reading: David Bordwell and Kirsten Thompson: Film Art: An Introduction (10th 

edition) 

Screening clips from: Taxi Driver (1976), The Third Man (1949) 

 

Module 4: Critical Film Theory 

1. Auteur Theory –  



 

Reading: 

Robert Stam, "The Cult of the Auteur," "The Americanization of Auteur Theory," 

"Interrogating Authorship and Genre," in Film Theory: An Introduction. 

Massachusetts & Oxford: Blackwell Publishers: 2000, 83-91 & 123-129. 

Screening clips from: PatherPanchali(1955), Breathless (1960) 

2. Stardom – 

Reading: Excerpts from: Richard Dyer, Heavenly Bodies: “Film Stars and 

Society” in Film and Theory: Anthology Massachusetts, U.S.A & Oxford, U.K: 

Blackwell Publishers: 2000, 603-617 

Screening clips from: Fan (2016), Mission Impossible - Fallout (2018) 

3. Feminist Film Theory –  

Reading: Excerpts from: Laura Mulvey 'Visual Pleasure and Narrative Cinema' 

1975 

Screening clips from: Pandora’s Box (1929) 

4. Postmodernism in Film –  

Reading: Frederic Jameson Postmodernism, or, The Cultural Logic of Late 

Capitalism, 1992 

Screening clips from: Chungking Express (1994) 

 

Module 5: Film and International Movements 

1. German Expressionism 

Reading: Excerpts from: 

Kristin Thompson; David Bordwell; Jeff Smith, Film history an introduction 

Screening clips from: Cabinet of Dr. Caligari (1920) 

2. Italian Neo- Realism 

Reading: Excerpts from: 

Kristin Thompson; David Bordwell; Smith, Film history an introduction 

Screening clips from: The Bicycle Thief (Vittorio De Sica, 1948, Italy) 

3. French New Wave 

Reading: Excerpts from: 

Kristin Thompson; David Bordwell; Smith, Film history an introduction 

Screening clips from: The 400 Blows (François Truffaut, 1959, France) 

4. Dogme 95 

Reading: Excerpts from: 

Kristin Thompson; David Bordwell; Smith, Film history an introduction 

Screening clips from: Dancer in the Dark (Lars von Trier, 2000, Denmark) 

 

Reference books:  

1. Andre Bazin, “The Ontology of the Photographic Image” from his book What is 

Cinema Vol. I Berkeley, Los Angeles and London: University of California Press: 

1967, 9-16 

2. Andrew Sarris, “Notes on the Auteur Theory”, 1962 

3. Anandam P. Kavoori and AswinPunanthambekar. Global Bollywood. New York: 

New York University Press. 2008. 

4. AshishRajadhyaksha, Encyclopaedia of Indian Cinema. Delhi: Oxford University 

Press, 1994.  

5. Bordwell and Thompson: Film Art: An Introduction (10th edition) 

Kristin Thompson; David Bordwell; Jeff Smith, Film history an introduction 

E. Biltereyst, R. VandeWinkel, RoelVandeWinkel (eds.) Silencing Cinema: Film 

Censorship Around the World, Palgrave MacMillan, 2013  

https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Bordwell,+David&qt=hot_author
https://www.worldcat.org/search?q=au:Smith,+Jeff&qt=hot_author
https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Bordwell,+David&qt=hot_author
https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Bordwell,+David&qt=hot_author
https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Bordwell,+David&qt=hot_author
https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Thompson,+Kristin&qt=hot_author
https://www.worldcat.org/search?q=au:Bordwell,+David&qt=hot_author
https://www.worldcat.org/search?q=au:Smith,+Jeff&qt=hot_author


 

6. David Bordwell, "Classical Hollywood Cinema: Narrational Principles and 

Procedures" in Philip Rosen, ed. Narrative, Apparatus, Ideology. New York: 

Columbia University Press, 1986, 17- 34. 

7. David Cook, History of Narrative Film. WW Norton, 2004  

8. Eric Barnouw and S. Krishnaswamy, Indian Film, New York Columbia University 

Press 1963  

9. Frederic Jameson, From: “Postmodernism or the Cultural Logic of Late Capitalism”, 

Duke University Press, Durham, 1984,  

10. Chapter 1. 1984 "Postmodernism, Or, The Cultural Logic of Late Capitalism." New 

Left Review, no. 146 (July-August): 59 - 92. 

11. James Monaco, How to Read a Film: Movies, Media and Beyond Oxford University 

Press, 2009  

12. LalitaGopalan (ed.) The Cinema of India, Wallflower Press, 2010  

13. Geoffrey Nowell Smith (ed.) The Oxford History of World Cinema, New York & 

Oxford: Oxford University Press, 1996 

14. Madhava Prasad, Ideology of Hindi Film. New Delhi: Oxford University Press. 1998  

15. Paul Schraeder, “Notes on Film Noir” in John Belton ed. Movies and Mass Culture 

New Brunswick, New Jersey: Rutgers University Press: 1996 pg.153-170 

16. Robert Stam, "The Cult of the Auteur," "The Americanization of Auteur Theory," 

"Interrogating Authorship and Genre," in Film Theory: An Introduction. 

Massachusetts &Oxford: Blackwell Publishers: 2000, 83-91 & 123-129. 

17.  
Richard Dyer, Heavenly Bodies: “Film Stars and Society” in Film and Theory: 

AnthologyMassachusetts, U.S.A & Oxford, U.K: Blackwell Publishers: 2000, 603-

617  

18. Sergei Eisenstein, “A Dialectic Approach to Film Form” from his book Film Form: 

Essays in Film Theory (Edited and Translated by Jay Leyda) San Diego, New York, 

London: A Harvest/Harcourt Brace Jovanovich, Publishers: 1977, 45-63  

19. Tom Gunning, "Non-continuity, Continuity, Discontinuity: A theory of Genres in 

Early Films," in Thomas Elsaesser, ed. Early Cinema: Space, Frame, Narrative. 

London: British Film Institute, 1990, 86-94. 

 

Practical 

Screening of films of different genres 

Critical appreciation of the screened films 

Analyzing regional cinema 

Presentation of the work 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 



 

the 5 modules Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 
20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 

40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

COMMUNICATION AND DISASTER MANAGEMENT 

 

Course Code: 

Course Type: Major/Programme Elective 4 

Course Level: 300 

Prerequisite: None  

Credits: 4        

 

 

Course Description 

 

This course explains about the emergency management system. Topics include the history of 

emergency management, identifying and assessing hazards, risk, and vulnerability, and the 

four phases of emergency management (mitigation, preparedness, response, and recovery). 

Emphasis is given to the communication function, international disaster management, and the 

recent influence of the terrorism hazard. The course concludes with a discussion on the future 

of emergency management. 

Course Objectives 

 

1. Introducing students to the disasters, disaster preparedness, politics of disaster, 

economy of disaster, response: rescue, relief, and rehabilitation. 

2. Integrate knowledge about the usage of technology and disaster communication, 

including social media. 

3. Explain the information management in disaster situations and communication 

activities during disasters with reference to an international organisation. 

4. Help students understand the important stakeholder and sources for information 

during emergencies, situation reports (SITREPs) during an emergency. 

5. To make them acquainted with various case studies of natural, man-made disasters 

and roles played by the media.  

 

Course Outcomes 

 

Students will be able to:  

1. Understand the hazards, disasters and associated natural/social phenomena 

2. Familiar with disaster management aspects 

3. Get acquainted with community involvement in disaster management 

4. Analyze the technological innovations in Disaster Risk Reduction: Advantages and 

problems 

5. Understand and discuss case studies 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

 

Module I - Introduction:  

● Disaster and Disaster Preparedness,  
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● The Politics of Disaster,  

● The Economy of Disaster, Response: Rescue, relief, and rehabilitation 

 

Module II - Technology and Disaster Communication:  

● Information Communication Technology (ICT) - radio, television, Internet – 

● distress communication and deploying biosurveillance. 

● ICT systems for modelling and predicting outcomes based on real data; 

● Geo-Informatics Technology (GIT), GIS. GPS; Social Media: 

● Facebook Safety Check, Google Crisis Response; tools,  

● information and interactive platforms; Mobile phone and mobile Applications; 

● Satellite phone; Amateur radio/ HAM radio 

 

Module III - Information Management in Disaster Situations:  

● Communication activities during disasters - general guidelines; 

● PAHO/WHO Regional Disaster Response Team; 

● basic principles of information management and communication in disaster situations; 

● main steps to be taken; planning communication before and during emergencies; 

● information requirements and key messages  

 

Module IV - Stakeholders and Sources:  

● Important stakeholders; sources for information during emergencies; 

● preparation and distribution of situation reports (SITREPs) during an emergency; 

● techniques and recommendations for working with the communication media 

Module V - Case Studies: Natural/ Man-made Disasters and Role of Media 

● COVID-19, Pandemic with different variants 

● The Nepal Earthquake of April 2015,  

● The Kashmir Floods 2014,  

● The Orissa Cyclone 2014  

● Uttarakhand Disaster 2013; 

● Bhopal Gas Tragedy; 

● Chernobyl; the Holocaust; 

● Hiroshima and Nagasaki 

 

Reference books: 

1. Alexievich, Svetlana, Keith, Gessen (translator). Voices from Chernobyl: The Oral 

History of a Nuclear Disaster, Picador,1997. 

2. Benson, Charlotte and Clay, Edward.Understanding the Economic and Financial 

Impacts of Natural Disasters, World Bank Publications, 2004. 

3. Carter, W. Nick. Disaster Management: A Disaster Manager’s Handbook. Asian 

Development Bank. 

4. Chouhan, L.B, Alvares, Claude. Bhopal - The Inside Story, Apex Press, 2004. 

5. Dominique, Lapierre, Moro, Javier. It was Five Past Midnight in Bhopal, HPB/FC; 

1st Indian pub. ed, 2001. 

6. Gupta, Harsh K. (Editor) Disaster Management, Universities Press 2003. 

7. Gopi, Satheesh. Global Positioning System: Principles and Applications, Tata 

McGraw-Hill Education,2005 

8. Karim Hassan A.(ed) Big Data: Techniques and Technologies in Geoinformatics, 

CRC Press 2014. 

9. Luite,Achyut l. Understanding Disaster Management in Practice with reference to 

Nepal, Practical Action, 2010. 



 

10. Mukhopahyaya, AsimKuma, Crisis and Disaster Management Turbulence and 

Aftermath, 2009 

11. Medvedev Grigori. The Truth About Chernobyl, Basic Books, 1979. 

12. Nomura, Ted. Hiroshima: The Atomic Holocaust: An Illustrated History, Antarctic 

Press and Mindvision,2014. 

13. Rabbany, Ahmed EI. Introduction to GPS: The Global Positioning System, Artech 

House, 2002. 

14. Sarangi, Aruna. ICTs in Disaster, Neha Publishers, and Distributors, 2010. 

15. Sylves, R. Disaster Policy and Politics: Emergency Management and Homeland 

Security, CQ Press, 2008. 

16. Wise, Stephen. GIS Fundamentals, CRC Press, 2013. 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

  70 

External (End-of-Semester) 

Examination  

  30 

Total   100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 



 

COMMUNICATION, MEDIA & SOCIETY 

 

Course Code: 

Course Type: Major/Programme Elective 3 

Course Level: 300 

Prerequisite: None  

Credits: 4        

      

 

Course Description 

 

Media and culture are undergoing a series of transformations as new technologies, new forms 

of entertainment, new venues for political debate, and new models of public discourse 

emerge online and offline. This course looks at how the social, political, and cultural 

landscape is changing with media and the changing landscape of information technologies. 

We will develop critical resources to understand better the history of these new technologies 

and communicative forms, the economics behind them, the policies developing around them, 

and the socio-cultural shifts from which they have emerged and helped provoke. We will aim 

to discard commonplace assumptions about these tools and phenomena to ask more profound 

questions about their impact on society. 

 

Course Objectives 

1. Familiarizing the students with the effects of media forms on society 

2. Enabling them to understand the role media plays across different contexts 

3. Providing them with an understanding of relevant media formats 

4. Inculcating the skills and knowledge to voice concerns about our mediatized world 

5. Understanding mass communication and mass media 

 

Course Outcomes 

 

On successful completion of this course, students should be able to: 

1. Develop analytical tools for understanding the complex information society around 

them 

2. Apply research to illustrate the effects of media on society. 

3. Comprehend how the cultural, political, and economic environment are changing with 

the emergence of new media and digital technologies. 

4. Discuss the role of media in the socialization process. 

5. Develop a voice on these issues, in relevant media formats. 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

 

Module1: Introduction to Communication 

1. Meaning and importance; definitions, concept and elements of communication process  

Readings: Excerpts from:  
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● Mass media and society, James Curran and David Desmondhalgh, London: 

Bloomsbury Academic, 2019 

● Keval J. Kumar. Mass Communication in India, Oxford Press, Delhi. 2008.  

2. Need for communication; evolution of communication: different milestones in 

communication from smoke signals to smartphones; 

Readings: Excerpts from: 

● Keval J. Kumar. Mass Communication in India, Oxford Press, Delhi. 2008.  

● Mass media and society, James Curran and David Desmondhalgh, London: 

Bloomsbury Academic, 2019 

3. variables of communication: emotional and cultural, different forms of communication: 

verbal, nonverbal, written communication  

Readings: Excerpts from: Mc Quail, Dennis. Mass Communication Theory, (4th Ed) 

London, Sage. 2000. 

 

Module 2: Communication Process  

1. Levels of communication: intra-personal, inter-personal, group, mass media 

communication  

Readings: Excerpts from: Mc Quail, Dennis. Mass Communication Theory, (4th Ed) 

London, Sage. 2000. 

2. Models: Aristotle - SMR, SMCR, Shannon and Weaver, Laswell, Osgood, Dance, 

Schramm, Gerbner, Newcomb,  

Readings: Excerpts from: Mc Quail, Dennis. Mass Communication Theory, (4th Ed) 

London, Sage. 2000. 

3. Models (continued): convergent and gate-keeping, communication and socialization  

Readings: Excerpts from: Mc Quail, Dennis. Mass Communication Theory, (4th Ed) 

London, Sage. 2000. 

 

Module3: Brief introduction to Communication Theories  

1. Powerful Effects Theory; Magic Bullet Theory; Two-step flow- opinion leaders, Limited 

Effects theory into effects theory all over again  

Readings: Excerpts from:  

● Mc Quail, Dennis. Mass Communication Theory, (4th Ed) London, Sage. 2000. 

● Mass media and society, James Curran and David Desmondhalgh, London: 

Bloomsbury Academic, 2019 

2. Press theories- Authoritarian, Libertarian, Soviet Communist and Social Responsibility  

Readings: Excerpts from:  

● Manufacturing consent: the political economy of the mass media, Edward S 

Herman and Noam Chomsky, London: Bodley Head, 2008 

● Mc Quail, Dennis. Mass Communication Theory, (4th Ed) London, Sage. 2000. 

3. New Press Theories- Democratic and Participatory press theory, and Developmental press 

theory  

Readings: Excerpts from: 

● Williams, Kevin. Understanding Media Theory. 2003. 

● Manufacturing consent: the political economy of the mass media, Edward S 

Herman and Noam Chomsky, London: Bodley Head, 2008 

 

Module 4: Functions of Communication  

1. Surveillance, Correlation, Function, Entertainment 

Readings: Excerpts from: 



 

● Chomsky, N. (2004). Media Control: The Spectacular Achievements of 

Propaganda. Lahore: Vanguard Books. Chapters 1&2 

● Mass media and society, James Curran and David Desmondhalgh, London: 

Bloomsbury Academic, 2019 

2. Cultural Transmission, Status Conferral/ Conferment of Status, Enforcement of 

Norms, Dysfunctions of Mass Communication, cultural integration 

Readings: Excerpts from: 

● Fiske, John. Introduction to Communication Studies, Routledge. 1982. 

● Williams, Kevin. Understanding Media Theory. 2003. 

3. Communication and Research, market – driven media content – effects 

Readings: Excerpts from: 

Mc Quail, Dennis. Mass Communication Theory, (4th Ed) London, Sage. 2000. 

● Baran, S.J.Introduction to Mass Communication. New York: McGraw Hill. 2002. 

 

Module 5: Mass Communication and Mass Media 
1. Nature and process of mass communication  

Readings: Excerpts from: 

● Mc Quail, Dennis. Mass Communication Theory, (4th Ed) London, Sage. 2000. 

● Keval J. Kumar. Mass Communication in India, Oxford Press, Delhi. 2008 

2. Media formsin mass communication, characteristics and typology of audiences 

Readings: Excerpts from: 

● Mc Quail, Dennis. Mass Communication Theory, (4th Ed) London, Sage. 2000. 

● Keval J. Kumar. Mass Communication in India, Oxford Press, Delhi. 2008 

3. Ownership patterns of mass media, ethical aspects of mass media 

Readings: Excerpts from:  

● Manufacturing consent: the political economy of the mass media, Edward S 

Herman and Noam Chomsky, London: Bodley Head, 2008 

● Mc Quail, Dennis. Mass Communication Theory, (4th Ed) London, Sage. 2000. 

● Keval J. Kumar. Mass Communication in India, Oxford Press, Delhi. 2008 

 

References: 

• Keval J. Kumar. Mass Communication in India, Oxford Press, Delhi. 2008.  

• McQuail, Dennis. Mass Communication Theory, (4th Ed) London, Sage. 2000. 

• Mass media and society, James Curran and David Desmondhalgh, London: Bloomsbury 

Academic, 2019 

• Manufacturing consent: the political economy of the mass media, Edward S Herman and 

Noam Chomsky, London: Bodley Head, 2008 

 

Additional/ Supplementary Readings: 

• Baran, S.J.Introduction to Mass Communication. New York: McGraw Hill. 2002. 

• Berko, W. &W.Communicating. New Jersey: Prentice Hall. 1989.  

• Bel, B. et al. Media and Mediation, Sage, New Delhi. 2005. 

Bernet, John R.Mass Communication, an Introduction, Prentice Hall. 1989. 

• Chomsky, N. (2004). Media Control: The Spectacular Achievements of Propaganda. 

Lahore: Vanguard Books. Chapters 1&2 

Cyber Mohalla from Sarai Reader: Shaping Technologies, 187 and page 190-191. 

Fiske, John. Introduction to Communication Studies, Routledge. 1982. 

Gupta, Nilanjana ed. Cultural Studies, World View Publishers. 2006. 



 

• Miller, Katherine. Communication Theories: Perspectives, processes and contexts, 

McGrow Hill. 2004. 

Michael Ruffner and Michael Burgoon, Interpersonal Communication. 

• Narula, Uma. Mass Communication -Theory and Practice, Har-Anand Publications, New 

Delhi. 2001. 

• Saraf, BabliMoitra. "In Search of the Miracle Women: Returning the Gaze". Translation 

and Interpreting Studies (TIS), Vol.Nos.1&2, Spring Fall 2008. 

• Small, Suzy. “SMS and Portable Text" in Sarai Reader 03: Shaping Technologies. 

Williams, Kevin. Understanding Media Theory. 2003. 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 

10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

after the completion of the 

specified portion of the 

syllabus 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 



 

MEDIA MANAGEMENT AND ENTREPRENEURSHIP 

 

Course Code: 

Course Type: Major/Programme Elective 3 

Course Level: 300 

Prerequisite: None  

Credits: 4   

      

 

Course Description 

 

This course covers the fundamentals of media management, what a manager should know 

and do as a marketer to develop a successful new product, and for students to understand the 

steps necessary to bring a new product from concept to successful launch. 

 

Course Objectives 

 

1. Impart knowledge and understanding of media management 

2. Equip students to learn and analyze issues and challenges pertaining the media 

industry 

3. Help them identify the roles, responsibilities, guidelines of a media organization 

4. Enable students to evaluate media economics, strategic marketing in media 

5. Encourage them to examineand learn from case studies 

 

Course Outcomes 

 

Students will be able to:  

1. Analyze the economic structure of content industries and businesses. 

2. Apply the principles of program development and creation. 

3. Examine the business strategies underlying content marketing and exploitation. 

4. Study the audience measurement and activity across media platforms, including 

broadcast ratings, website activity, downloads. 

5. Discuss and learn from case studies 

 

Tentative Session Plan (including flipped classes and practice time): 

Module 1 Module 2 Module 3 Module 4 Module 5 

12 12 12 12 12 

 

Course Content 

Module-1 Media Management 

• Concept and Perspective: Concept, origin and growth of MediaManagement 

• Fundamentals of management 

• Management school of thought 

Module -2 Media Industry - Issues and Challenges 

• Media industry as manufacturers 

• Manufacturing consent, news and content management 

• Market forces, performance evaluation (TAM, TRP, BARC and HITS) and market shifts 

• Changing ownership patterns 
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Module -3 Structure of News Media Organizations in India 

• Role responsibilities and hierarchy 

• Workflow and need of management 

• Shifting patterns, circulation and guidelines 

Module -4 Media Economics, Strategic Management and Marketing 

• Understanding Media Economics, Economic thought,  

• Theoretical foundations, issue and concerns of media economics.  

• Capitalinflow, Budgeting, Financial management, and personnel Management,  

• Strategic Management, Market forces 

Module -5 Case Studies 

• Visionary leadership - media entrepreneurs 

• Qualities and functions of media managers  

• Indian and international media giants- case studies 

 

Reference books 

• Vinita KohliKhandeka, Indian Media Business, Sage. 

• PradipNinan Thomas, Political Economy of Communications in India, Sage. 

• Lucy Kung, Strategic management in media, Sage. 

• Dennis F. Herrick, Media Management in the Age of Giants, Surjeet Publications. 

• Jennifer Holt and Alisa Perren, (Edited) Media Industries-History, Theory and Method, 

Wiley-Blackwell 

• John M. Lavine and Daniel B. Wackman, Managing Media Organizations 

 

Assessment and Evaluation  

70-30 pattern  

(70% Continuous Evaluation & 30% End-of-Semester Examination) 

 

Mode of Test Number of Tests/ 

Assessments 

Marks 

consideration 

Total 

Marks & 

Quiz 5 4 x 2.5 

(Better 4 of 5) 
10 

Schedule  

Quiz may be conducted in the 

middle of the module or at the 

end of the module for each of 

the 5 modules 

Quiz 1 Module 1  

Quiz 2 Module 2 

Quiz 3 Module 3 

Quiz 4 Module 4 

Quiz 5 Module 5 

Short Answer Test/ 

Assessment/Presentation/ 

Task-based Assessment 

5 4 x 5 

(Better 4 of 5) 

20 

Schedule 

This category of 

Test/Assessment is conducted 

generally at the end of each 

module 

Test/Assessment 1 Module 1  

Test/Assessment 2 Module 2  

Test/Assessment 3 Module 3  

Test/Assessment 4 Module 4  

Test/Assessment 5 Module 5 

Long Answer Test/Mid 

Term Assessments  

3 2 x 20 

(Better 2 of 3) 
40 

Schedule 

This category of 

Test/Assessment is conducted 

Test/Assessment 1 Module 1 and first 

half of Module 2 

 

Test/Assessment 2 Second half of 



 

after the completion of the 

specified portion of the 

syllabus 

Module 2 and 

Module 3 

Test/Assessment 3 Modules 4 & 5  

Continuous Evaluation 

Total 

 

  70 

External (End-of-Semester) 

Examination  

  30 

Total 

 

  100 

 

Note:  

Specific question types for each test/assessment will be decided by the course committee 


